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You may not be aware that Caltex Australia operates one of the largest convenience retail networks across the
nation with both company and franchised stores operating predominantly under the ‘Caltex Star Mart’ brand. 

Earlier this year Caltex Star Mart dominated the prestigious awards at the annual Australasian Association 
of Convenience Stores (AACS) awards held in Sydney on 24 August 2011 winning :  

 
   

Retailer of the Year : Caltex Star Mart

Franchise Store of the Year : Caltex Star Mart Hamilton, NSW

Company Operated Store of the Year : Caltex Star Mart Kingsford, NSW

We congratulate Reinhard and Suzannah Bolsius and their team at Caltex Star Mart Hamilton and our 

company operated team at Caltex Star Mart Kingsford on their outstanding achievement in being judged 

the “best of the best” in Australian convenience retailing.

We also congratulate our franchisees Rajesh Patel and Kate Stone from Caltex Star Mart Caboolture Qld, and 

Mel and Sandra Owen from Caltex Star Mart Chelsea Heights Vic, who were nominated as finalists for this award.

Caltex Star Mart have now won Franchise Store of the Year for the past four years.

To find out more about our award winning Franchise, visit  www.caltex.com.au and click on
‘Franchising at Caltex’. 

   

INTERESTED IN JOINING AN AWARD
WINNING CONVENIENCE RETAILER?
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Things you should know: This information is current as at January 2010. Westpac Banking Corporation ABN 33 007 457 141. This information has been prepared 
without taking into account your objectives, financial situation or needs. Because of this, you should, before acting on this information, consider its appropriateness, 
having regard to your objectives, financial situation and needs.  247839 (09/11)

In tune.
Banking that understands  
the franchise sector.
In Westpac, you have a bank with the tools to keep your business in the best of health.  
As Australia’s first bank, we’ve been backing Australian businesses for almost 200 years.  
And as a business sponsor of the Franchise Council of Australia we’re committed to assisting 
members and the broader franchise community.

We’re industry experts. Our Franchise Specialists work closely within the industry, they’re 
familiar with the challenges and opportunities facing the sector and know what works.  
And what doesn’t.

We’re focused. On delivering business strategies and solutions tailored to the franchise 
sector including:

●● Franchise accreditation for dynamic and proven systems that will assist you grow  
your business.

●● Westpac Financial Education – customised seminars to help you improve cash flow performance 
in your business.

●● Merchant & Eftpos Facilities.
●● Deposit & Transactional Solutions.
●● Internet and telephone banking solutions.
●● Financial Planning.
●● Personal Finance Solutions.

We’re local. Your Westpac Franchise Development Specialist will connect you with a Local 
Business Banker at your local Westpac Branch or Business Banking Centre and will manage your 
daily banking.

We’re performers. Sound business practise means we’re continuing to post a strong 
performance. And we’ve been awarded Money Magazine’s Business Bank of the Year for 2009.

We’re committed. We will connect you with resources beyond just banking, such as education 
and training to help strengthen your business and achieve your goals.

To find out how we can help, please call Phil Smith, National Head of Franchising on 0414 997 294 
or the Franchise Development Manager in your State:

Labrina Tsekouras 0418 246 903
Ian Watt 0419 271 995
Sharen Verrenkamp  0438 426 319 
Steve Seddon  0407 401 892
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AND LOVE WHAT YOU DO

BE THE TOP DOG
OF YOUR OWN BUSINESS 

* See why yours and our Franchisees’ smiles are the secret to our success on page 58.

At the heart 
of it we just 
love dogs!

Always ready 
for a bit of a 
splash around.

We make 
every dog 
feel special.

Has lots of 
tasty treats 
to spoil 
our mates.

Full of useful 
knowledge 

and handy hints.

Always 
friendly and 

smiling.*

Always on 
time looking 

clean and 
professional.

Loves to visit 
friends at 

their place.

1300 303 001

IF YOU’D LIKE MORE INFORMATION ABOUT JOINING THE TEAM, WE’D LOVE TO HEAR FROM YOU

WWW.CITYFARMERS.COM.AU

City Farmers Franchising AD (PAGE#?).indd   1 30/09/11   10:31 AM



M E S S A G E  F R O M  T H E  P R I M E  M I N I S T E R 

Franchising provides many Australians with the opportunity to fulfi l their 
dream of running their own business and I acknowledge the passion and 
enthusiasm of franchisees across our nation. 

In 2010, Australia’s 70,000 franchisees employed almost 700,000 people and 
boasted a turnover of $128 billion. This shows the enormous contribution to the 
Australian economy by the franchise sector and the Australian Government 
recognises its continued importance. 

Last year, the government introduced reforms to the Franchising Code of 
Conduct to assist in the further development of the sector by providing greater 
protection, transparency and certainty for business. Our wider competition 
reforms will also better protect franchisees from unfair practices with a range of 
new enforcement provisions under the Competition and Consumer Act 2010. 

I also encourage franchisees and franchisors to make use of the Offi ce of the 
Franchising Mediation Adviser which provides free early intervention dispute 
resolution services to businesses operating under the Franchising Code. 

All the nominees in the Excellence in Franchising Awards should take great 
pride in their nomination. It is due recognition of your dedication and hard 
work. I also congratulate all the fi nalists and winners of the 2011 Awards and I 
wish you every success in the future. 

The Honourable Julia Gillard MP 
Prime Minister of Australia

it gives me great pleasure to provide this message on 
the occasion of the Franchise Council of Australia’s 

2011 FCA Excellence in Franchising Awards. 
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M E S S A G E  F R O M  T H E  C H A I R M A N

These awards represent the pinnacle of franchise achievement and are 
a celebration of the ‘best of the best’ in the sector. The FCA Excellence in 
Franchising Awards acknowledges all the vital people and roles that make up 
a successful franchise system, and the categories are refl ective of a dynamic 
and evolving franchise sector. As a result, you will see franchisors, franchisees, 
suppliers and advisors to the sector all being acknowledged within this 
magazine – a true sign that successful franchising is the sum of its parts.

The franchising business model has shown itself to be resilient during times of 
global economic downturn, with established brands, proven business systems 
and networks of support all combining to keep franchise businesses humming 
along. This strength is illustrated by the people, brands and campaigns you 
can see inside this annual.

And it’s not just about the winners. The awards process has been designed to 
act as a valuable self-assessment tool for businesses. So regardless of success, 
you will hear many entrants say that the awards process gave helpful insight 
into the strengths and weaknesses of their business, providing them with ideas 
and direction to take into 2012.

A big thank you must go to the judges of the 2011 FCA Excellence in 
Franchising Awards. They volunteer their time and expertise to make sure 
these awards are assessed with the utmost professionalism and integrity. 

The systems and people highlighted in this magazine are tangible proof that 
franchising in Australia is healthier than ever and I am genuinely excited 
about what the future holds.

Stephen Giles
Chairman of the Franchise Council of Australia

Congratulations to all winners and runners up at the 
2011 FCA Excellence in Franchising Awards.
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M E S S A G E  F R O M  T H E  S P O N S O R

The 2011 FCA Excellence in Franchising Awards is recognised as the largest 
franchising awards program in the southern hemisphere and culminates at the 
prestigious gala dinner event each year. 

The awards program is designed to seek out the best of the best in Australian 
franchising and provide a platform for companies and individuals to showcase 
and share their talent and success journey. 

Westpac has a long and proud 194-year history of supporting Australian 
business, and in particular its commitment and involvement in the franchise 
community in both Australia and New Zealand. 

Through our national franchise specialist team, Westpac Franchising works 
directly with over 85 franchise brands across the country and is deeply 
focussed on partnering for growth and development in the sector. 

Westpac Franchising is delighted to support the 2011 FCA Excellence in 
Franchising Awards Gala Dinner event and congratulates in advance all those 
award nominees who have participated in this year’s program.

Phil Smith 
National Manager Franchising Westpac 

After what have arguably been some of the most challenging business 
conditions in recent memory, recognising and celebrating the success 
of franchise business owners and operators is a refreshing and inspiring 

way to close out this year’s National Franchise Convention 2011. 
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A B O U T  T H E  AWA R D S

ABOUT THE AWARDS
Organised by the Franchise Council of Australia, 
the Excellence in Franchising Awards recognise 
and reward excellence and provide a platform for 
companies and individuals to showcase the amazing 
work they do in the franchising sector. 

2011 AWARD CATEGORIES AND CRITERIA 

ESTABLISHED FRANCHISOR OF THE YEAR 
This award is for excellence in franchising practice 
by an established franchise system that has been 
franchising its brand for more than fi ve years.

Areas assessed include: strategic planning, franchisor 
leadership, culture and franchise relationships, 
fi nancial performance of franchisor company 
and franchisees, franchise development, people 
development, franchisee support, marketing and 
innovation, systems management and citizenship.

EMERGING FRANCHISOR OF THE YEAR 
This award is for excellence in franchising practice 
by an emerging franchise system that has been 
franchising its brand for between two and fi ve years.

Areas assessed include: business planning, franchisor 
leadership, culture and franchise relationships, 
fi nancial performance of franchisor business 
and franchisees, franchise development, people 
development, franchisee support, marketing and 
innovation, systems management and citizenship.

MULTI-UNIT FRANCHISEE OF THE YEAR 
This award recognises excellence in business 
management and franchise citizenship for franchisees 
with a majority shareholding in multiple franchise units.

Areas assessed include: business planning and 
performance, fi nancial and business systems, 
franchise citizenship, support networks and 
focus, recruitment and training, performance 
management, staff development, leadership, 
marketing and customer contact, openness to 
learning and change and community contribution.

FRANCHISEE OF THE YEAR – TWO OR MORE STAFF
This award recognises excellence in business 
management and franchise citizenship for franchisee 
owner-operators (including partners) with two or more 
staff (full-time equivalent).

Areas assessed include: business planning and 
performance, systems management, franchise 
citizenship, support networks and wellbeing, team 
leadership, marketing and customer contact, openness 
to learning and change and community contribution.

FRANCHISEE OF THE YEAR – LESS THAN TWO STAFF
This award recognises excellence in business 
management and franchise citizenship for franchisee 
owner-operators (including partners) with up to one 
staff member (full-time equivalent).

Areas assessed include: business planning and 
performance, systems management, franchise 
citizenship, support networks and wellbeing, marketing 
and customer contact, openness to learning and 
change and community contribution.

FRANCHISE WOMAN OF THE YEAR 
This award is for excellence in personal and 
professional achievements by a woman in the 
franchising sector.

Franchising in Australia
Franchising in Australia represents a dynamic small business sector 

with total annual sales of about $128 billion. it comprises enterprising 
entrepreneurs as franchisors and franchisees and suppliers to the 

sector, employing approximately 700,000 Australians.
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A B O U T  T H E  AWA R D S

Areas assessed include: extraordinary business 
achievements, leadership, positive infl uence on other 
women, contribution to franchising, contribution to 
community, professional development and future goals 
and aspirations.

SUPPLIER OF THE YEAR 
This award recognises supplier excellence in 
contributing to the franchising sector and helping 
clients within the sector achieve their goals.

Areas assessed include: business profi le, commitment 
to the franchising sector, contribution to franchising, 
staying in touch with the market, client relationships 
and social responsibility.

FRANCHISE EXECUTIVE OF THE YEAR
This award recognises excellence in leadership of a 
franchise system.

Areas assessed include: current role and 
responsibilities, business results, commitment to 
the business, competence, inspiration, leading 
change, personal integrity, managing confl ict, 
culture, contribution beyond the business and self 
development.

FIELD MANAGER OF THE YEAR 
This award is for excellence in delivery of franchisee 
support.

Areas assessed include: current role and 
responsibilities, business acumen, making a 
difference, commitment and empathy, infl uencing 
and negotiation, personal integrity, training and 
facilitation, business development, coaching, 
organisation and follow through and professional and 
personal development.

EXCELLENCE IN MARKETING 
This award is for excellence in strategy and execution 
of a marketing program within a franchise system.

Areas assessed include: opportunity, plan, 
communication and execution, results and feedback.

INTERNATIONAL FRANCHISING
This award is for excellence in implementation of an 
international expansion strategy.

Areas assessed include: background information, 
research, strategy, risk management and adaptation, 
implementation and support, commitment and 
fi nancial performance.

CONTRIBUTION TO FRANCHISING 
This award recognises an outstanding contribution to 
the Australian franchising sector from an individual.

Areas assessed include: career history in franchising, 
contribution through research, contribution through 
innovation, contribution through education, 
contribution through collaboration, protecting and 
promoting the interests of Australian franchising.

FRANCHISOR SOCIAL RESPONSIBILITY 
This award recognises a franchisor’s outstanding 
commitment and contribution to regional, national 
and global communities and the natural environment.

Areas assessed include: commitment to social 
responsibility, community contribution and 
environmental sensitivity.

FRANCHISEE COMMUNITY SERVICE 
This award is for excellence in community service 
by a franchisee. This award may be awarded to an 
individual franchisee or business partnership where 
applicable.

Areas assessed include: community involvement and 
contribution.

Note – This list represents an abridged version of the total awards criteria.
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Each submission was carefully assessed by a 
selection of judges against a comprehensive list 
of criteria, specifi c to the category, and marked 
accordingly. Depending on the category being 
judged, a variety of methods were used to assess the 
submissions and identify the winners. These included 
checklists, phone interviews and mystery shops.

Phil Blain, Principal-Franchise Development-
Business Development Company

Alan Branch, Partner, Donaldson Walsh Lawyers

Louise Broekman, Managing Director, HR Coach

John Brown, Managing Director, 
Browns Lane Consulting 

Bronwyn Butcher, Agency Manager WA, Frontline Retail

Dr Jenny Buchan, Senior Lecturer, Australian School 
of Business –University of New South Wales. 

Philip Ciniglio, Managing Director, Market Minds

Evan Christou, CEO, Pizza Haven

Sarah Cobb, Managing Director, Carriblue

Geoff Davis, Co-founder Wendy’s

John Downes, Director-Strategy and Advisory- 
Business Development Company

Ralph Edwards, Partner, Lease 1

Dean Franks, Director, Australian Franchising Systems 

Kate Gorman and the team, The Realise Group

Steve Hansen, The King of Strategy, Think 
Big Management Consultancy

Veronica Jumeaux, Partner, Downings Legal 

Andy Levstek, 20 years experiencing franchising 

John Longmire, Principal ACT/NSW, Franchise Alliance

Darryn McAuliffe, National Manager Franchise 
Banking, National Australia Bank

Tony Melhem, El Presidente and Founder, Coco Cubano 

Simone Pentis, Principal, Advantage Partners Lawyers

Elisabeth Ritchie, Partner, HWL Ebsworth Lawyers

Tanya Robertson, Regional Manager Victoria, 7-Eleven 

Dean Salomone, Franchise Manager, 
Hairhouse Warehouse

Steve Seddon, Franchise Development 
Manager WA and SA, Westpac

Deb Shugg, CEO, Award Bookkeeping Company

Dr Elizabeth Crawford Spencer, Assistant 
Professor of Law, Bond University

Linda Steele, the Queen of Effi ciency, Think 
Big Management Consultancy

Professor Andrew Terry, School of Business 
Law and Taxation, Australian School of 
Business – University of New South Wales

Darren Williams, Sales and Distribution 
Director, at+m integrated marketing 

Roger Wilson, OAM,R.B.W. Executive Corporate Services

Dr Owen Wright, Lecturer, Griffi th School of Business

Rod Young, Executive Director, DC Strategy

J U D G E S  A N D  T H E  P R O C E S S

Judges and the Process 
The categories, criteria and judging process for the 2011 FCA Excellence 

in Franchising Awards have been developed by greg Nathan, ree-Anna 
Chatman and the team at the Franchise relationships institute. 
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OBJECTIVES
The Council was formed in 1983 as a non-profi t trade 
association, with the following objectives:

• to establish standards of international best practice in 
business format franchising for Australian franchise system

• to provide information and education about franchising to 
existing and potential franchisees and franchisors

• to educate state and federal governments on issues 
relevant to the sector.

Since 1983, these objectives have been further expanded to 
include the following:

• to develop a vital, strong and fi nancially viable franchising 
sector

• to advance the interests of members in Australia and in 
special interest markets such as the international franchise 
community, franchise advisory councils, small business 
forums and property leasing organisations (particularly 
shopping centres)

• to continually foster among consumers, governments and 
business community, a broad-based understanding of the 
economic importance of having a strong franchising sector 
in Australia

• to design effi cient, identifi ed value-added services to 
members and assist them to be more effective in franchising.

As the peak body for franchising, the FCA continues to add value 
to the businesses of its members by providing a range of services 
relevant to franchising. The FCA recognises that its members 
have different needs, and that different types of members should 
co-exist harmoniously. The success of franchising depends on 
successful franchisors, and this in turn, depends on profi table 
and happy franchisees. The FCA works constantly to ensure that 
all activities and services which benefi t franchising, will benefi t 
all members directly and indirectly. The Franchise Council of 
Australia facilitates a number of services and initiatives to assist in 
promoting and advancing the role of franchising in Australia, as 
well as supporting its members. These include:

• FCA Insurance Services
• Franchisee Portal website
• The FCA Franchise Academy 
• The Women in Franchising Network 
• The National Franchise Convention
• The Excellence in Franchising Awards 
• Franchisee Success Club 

MEMBERSHIP
Membership of the FCA is voluntary and is open to any 
organisation or individual involved in the franchise sector, 
including franchisees, franchisors, suppliers and advisors to 
the sector.

EDUCATION FOR POTENTIAL FRANCHISEES
The FCA provides a variety of different resources for 
people looking to buy a franchise. The FCA website – 
www.franchise.org.au – will provide information on:

• The franchise business model
• The franchise sector in Australia
• Franchising Code of Conduct 
• Buying a franchise
• Plus much more.

As well, the FCA holds seminars throughout Australia for 
people who are thinking of buying a franchise. These 
events provide guests with the opportunity to speak with 
a franchisor, franchisee, the Australian Competition and 
Consumer Commission (ACCC) and State Government 
representatives - in a non-sales environment. These events 
have proven to be of great value to people before they make 
that fi nal decision. To fi nd out about events in your state – visit 
www.franchise.org.au

STRUCTURE
The FCA is a nationally incorporated not-for-profi t association 
with its national head offi ce in Melbourne, Victoria. It 
provides localised member services through fi ve state/
territory chapters – providing coverage for all states and 
territories of Australia. Each chapter elects a president, who is 
automatically appointed to the national board. A further fi ve 
national directors are elected to the board by direct election 
from the membership, of whom at least three are franchisors, 
and two from any membership category. Up to another fi ve 
may be appointed by the board, including the Chair of the 
Franchisee Forum and the FCA Executive Director, bring the 
total to maximum of 15 national directors.

The FCA is closely affi liated with franchising associations 
around the world, and is a founding member of the Asia 
Pacifi c Franchise Confederation (APFC). It is also a member 
of the World Franchise Council (WFC) and for 1999 and 2000 
managed the secretariat for the World Franchise Council.

A B O U T  T H E  F R A N C H I S E  C O U N C I L  O F  AU S T R A L I A

About the Franchise Council of Australia 
The Franchise Council of Australia (FCA) is the peak body 

for the $128 billion franchise sector in Australia, representing franchisors, 
franchisees and service providers to the sector.
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$ Pro� t

1992 1996 2000 2004 2008 2012

There’s only one thing you need to know about Hairhouse Warehouse 
if you’re considering starting up a franchise. Serious growth. We’ve 
been listed in BRW’s ‘Fastest Growing Franchises’ for 6 years running. 
Our list of business awards is too long to list.

If you’re looking for an opportunity to work with business savvy 
people who’ll support your growth, give James a call on 0407 533 177, 
or email franchising@hairhousewarehouse.com.au

Serious growth.

HAI0727_297x210_Excellence in Franchising ad_FA.indd   1 28/09/11   5:16 PM



National

Hairhouse 
Warehouse 

Melbourne brothers, Tony and Joseph 
Lattouf, founded Hairhouse Warehouse 
in 1992 after acknowledging a 
gap in the market for a one-stop 
destination for all hair and beauty 
needs. In addition to providing 
professional hair care products from 
leading brands at affordable prices, 
Hairhouse Warehouse also offers in-
store services including a hair salon, 
body piercing, eyelash extensions, 
nails, tanning and waxing.

Hairhouse Warehouse staff are 
qualified hairdressers and beauty 
therapists, ensuring customers 
always receive the highest 
level of service and advice.

Since the first store at Knox 
City, Hairhouse Warehouse has 
grown to more than 130 salons 
Australia-wide and plans to 
expand to more than 200 stores 
in Australia and internationally 
over the next five years.

E S TA B L I S H E D  F R A N C H I S O R  O F  T H E  Y E A R

13

F C A  E x C E L L E N C E  I N  F R A N C H I S I N g  AwA R D S



Snap-on Tools

Since 1920 Snap-on has been recognised as the industry 
leader in providing innovative, high quality tools and 
equipment for the professional tool user. Snap-on products 
are used around the world as well as out of this world as 
Snap-on supplies tools to NASA for its space program. Snap-
on goes to market via a global network of more than 4,700 
franchisees who operate from their distinctive mobile stores. 
Snap-on Tools launched in the Australian market more than 
20 years ago and now supports more than 140 franchisees 
and over 160 mobile stores nation-wide. In a recently 
released report of the Top 100 Performing Snap-on franchisees 
around the world, 30 of them are from Snap-on Australia.

National Finalist

PoolWerx

At its heart, PoolWerx is a retail and mobile service 
business delivered through the power of a franchise 
system. Founded in 1992 as a mobile-only business, the 
company has evolved to support commercial, domestic, 
retail and most recently, e-commerce clients in the pool 
and spa industry. First franchised 11 years ago, PoolWerx 
now has more than 230 active franchise units including 
65 retail stores across Australia and New Zealand.
With a further 100 mapped territories for development 
and focused expansion plans for the next two years, the 
strength in the PoolWerx system is evident in the extensive 
education and support provided to franchisees.

National Runner Up

E S TA B L I S H E D  F R A N C H I S O R  O F  T H E  Y E A R

R
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Mortgage Choice

Mortgage Choice was established in 1992 to simplify the 
process of obtaining a home loan. As Australia’s leading 
independently-owned mortgage broker, Mortgage Choice 
strives to provide peace of mind to all manner of borrowers 
via an extensive, dedicated franchise network.
Co-founders Rod and Peter Higgins had a vision of building 
a national network of ethical, credible and professional 
mortgage brokers who local communities could trust and 
who didn’t ‘play favourites’. Nearly 20 years later this 
dream has been realised with Mortgage Choice brokers 
writing one in every 25 home loans in Australia.

Foodco 

Over the past two decades Foodco Group has become one 
of Australia’s leading food and coffee franchise retailers. 
Operating in a dynamic, fast-paced and extremely 
competitive environment, Foodco is an industry leader. 
First started in 1989, Foodco Group comprises the Muffin 
Break, Jamaica Blue and Dreamy Donuts brands, and 
boasts more than 260 retail outlets across Australia. Based 
on their local success and unique and compelling offer, 
Foodco is now succeeding internationally, with outlets 
in New Zealand, United Kingdom, Dubai and China.

National Finalist

National Finalist

E S TA B L I S H E D  F R A N C H I S O R  O F  T H E  Y E A R
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National

Appliance Tagging 
Services

In response to client requests, Ainslie 
and Sarah Allen established Appliance 
Tagging Services (ATS) in 2002 as a 
division of their successful Victorian-
based award-winning specialist 
electrical contracting company. 

ATS quickly became noted for their 
exceptional customer service and 
quality of testing, and the Victorian 
client base expanded quickly. 

By 2004, word of ATS’ professional 
and client-focused service had 
spread, and ATS was servicing clients 
Australia wide. Continually driven to 
provide exceptional service regardless of 
location, Sarah and Ainslie franchised 
the business in 2006.

ATS clients Australia wide now have 
the benefit of local test and tag service 
providers, along with the experience, 
capability, reporting capabilities and 
professionalism ATS’ clients have come 
to know and expect. 

E M E R g I N g  F R A N C H I S O R  O F  T H E  Y E A R

16

F C A  E x C E L L E N C E  I N  F R A N C H I S I N g  AwA R D S



Pie Face

Pie Face was founded in 2003 in Sydney by Betty Fong 
and Wayne Homschek. Prior to launching Pie Face, the 
founders were best known for their designer fashion label, 
Paablo Nevada. At one of their fashion shows (based on 
footy), they decided to serve pies to the audience to get 
everyone in the mood. The pies were well received which 
got them thinking about pies versus frocks. A couple of 
months later, the two were having dinner and talking pies 
when they conceived the idea of putting faces on pies to 
determine their flavour. The rest is history... pie history.

National Finalist 

Mad Mex Fresh Mexican Grill

Mad Mex is a fast casual restaurant business that serves 
Baja-Mexican cuisine. Gourmet made-to-order burritos, 
tacos, nachos and quesadillas complemented by Mexican 
cervezas and margaritas are served in a high-energy, fast-
paced and vibrant environment. The menu is completely 
customisable, allowing customers to choose exactly what 
makes up their meal and tailor it to their personal tastes 
and dietary requirements. Mad Mex ensures that each 
store provides a fun and energetic experience for their 
customers with store designs created around the ‘luche 
libre’ - Mexican wrestling theme. Mad Mex currently 
has 13 locations, with another 10 planned for 2011-12.

National Runner Up

E M E R G I N G  F R A N C H I S O R  O F  T H E  Y E A R
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Keen to Clean

Keen to Clean began its Australian business in 2008. Just 
three years later, after steady growth in both the Melbourne 
and Sydney markets, the franchise made the leap to 
offshore operations in January 2011. With 19 franchisees in 
Australia and one in India, Keen to Clean has concentrated 
on implementing strong digital communication with their 
franchisees to aid quality training and support. Operating 
from a centralised office, Keen to Clean offer domestic 
and commercial cleaning services by coordinating leads 
and franchisees. The international arm of the franchise 
was undertaken after extensive research into the new 
market and there are lofty expansion plans for 2012.

National Finalist 

E M E R G I N G  F R A N C H I S O R  O F  T H E  Y E A R

Lonely Pets Club

Lonely Pets Club is Australia’s largest mobile pet feeding 
and dog walking company. Founded in 2003, they have 
more than 170,000 visits worth of pet care experience. 
An alternative to kennels and catteries, Lonely Pets 
Club visits pet owners’ homes when they are away, to 
feed, walk, clean up after and love and cuddle their 
pets. They believe that pets experience less stress by 
staying at home. Lonely Pets Club offers pet lovers an 
active lifestyle, with the opportunity to work close to 
home with the pets they love. Sixteen franchises have 
already been granted and there are now franchise 
opportunities Australia wide. Lonely Pets Club provides 
pet owners with peace of mind whenever they go away.

National Finalist 
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National

The Coffee Club
CAROLYN AND DAVID McMANUS 

Since opening their first store in 2006, 
Carolyn McManus and her husband 
David are now the franchisees of four 
The Coffee Clubs in Townsville with 
another in Airlie Beach. 

Carolyn and David believe that 
success comes through people and 
to be surrounded by the right people 
is the key to these achievements. As 
Chairperson for The National Franchise 
Development team, Carolyn is in touch 
with all current and new franchisees, 
allowing Carolyn and David to keep 
up with new ideas and movements 
within the system.

Their business strategies and 
achievements have been recognised 
with multiple awards including FCA 
Multi-Unit Franchisees QLD/NT 2009 
and 2010, and Townsville’s Business 
Woman of the Year 2009.

and Regional Winner QLd/NT

M U LT I - U N I T  F R A N C H I S E E  O F  T H E  Y E A R
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M U LT I - U N I T  F R A N C H I S E E  O F  T H E  Y E A R

Grill’d
MATT AND BRAD WALKER

After many years in retail food businesses, Brad and Matt 
Walker were proud to become the first Grill’d franchisees. 
They currently own and operate restaurants in Camberwell, 
Knox Ozone and Southland Shopping Centre. Matt and 
Brad love everything about the Grill’d brand and have 
a fantastic relationship with the franchisor, which they 
hope to continue long into the future. They feel that 
together they are helping to grow and cement Grill’d as 
the number one healthy burger offer in Australia.

National Finalist 
and Regional Winner ViC/TAS

PoolWerx
IRENE AND IAN HUGHES

Irene and Ian Hughes run four retail stores and nine mobile 
vans across five territories. Operating in both the commercial 
and domestic markets, the couple are actively involved with 
the PoolWerx franchise system. Irene is the current Chairperson 
of the Regional Advisory Council and the state representative 
for the National Advisory Council. Ian is a member of the 
recently formed and select G4orce Group for high performing 
franchisees. Both Irene and Ian provide support to other 
franchisees by providing training and support both in the field 
and in more structured settings such as at PoolWerx Annual 
Conventions and delivering the accredited Certified Pool & Spa 
Operator program for which Ian is a certified trainer. Irene and 
Ian see the benefits locally of the franchise system working 
at a national level and believe the strength in the system 
is due to all parties working together to build the brand.

National Runner Up
and Regional Winner WA
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M U LT I - U N I T  F R A N C H I S E E  O F  T H E  Y E A R

Boost Juice Bars
ANTHONY STAHL AND DANIEL MESITI

Anthony Stahl and Daniel Mesiti opened their fi rst Boost Juice in 
North Sydney nearly seven years ago. They currently have four 
sites including two Boost Juice Bars in Chatswood, one in Top 
Ryde and a Salsas Fresh Mex Grill in Chatswood – also part of 
the Boost Juice Bars’ stable. Daniel and Anthony love working 
in a fast-paced, energetic environment serving low fat juices 
and smoothies. They are Boost Juice Partner Trainers responsible 
for training incoming franchisees from around the country.

National Finalist 
and Regional Winner NSW/ACT
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Invest in your future!

Beaumont Tiles have franchise opportunities available 
now. We are looking for the right people to join our 
winning team at Australia’s best tile group.

Bernadette and Gary did when they opened a 
Beaumont Tiles franchise in Fyshwick (ACT).

Congratulations on winning the FCA Franchisee of the 
Year 2011 (2 or more staff) NSW and ACT.
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National

The Coffee Club
MIDLAND GATE 
KEVIN AND JOANNE GOOCH 

Since opening in August 2005, The 
Coffee Club, Midland Gate strives to be 
the fi rst answer to the question, ‘where 
will I meet you?’ With the equivalent 
of 12 full-time staff, Kevin and Joanne 
Gooch believe that extensive staff 
training is an essential ingredient to 
their success.

The couple also use their business as 
a way of engaging with the local 
community, supporting a variety of 
sporting clubs and other causes, as well 
as participating in work experience 
programs with local high schools.

Taking part in The Coffee Club 
Networking meetings within their 
state helps Kevin and Joanne build 
relationships with other franchisees 
allowing all to maintain a shared vision 
for the system.

and Regional Winner WA

F R A N C H I S E E  O F  T H E  Y E A R  –  T wO  O R  M O R E  S TA F F
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F R A N C H I S E E  O F  T H E  Y E A R  –  T W O  O R  M O R E  S TA F F

Mr Rental
CAPALABA
GREG AND NATALIE NASH 

Greg and Natalie wanted to start a business that would 
allow them to apply their skills while spending more time 
with their children. The Mr Rental network ticked all the 
boxes for them and they opened one of the fi rst Australian 
stores in 2003. Since then they have enjoyed growing their 
own business while seeing the network as a whole grow 
at a rapid pace. Embracing the network’s culture of living 
and working ‘above the line’ by taking up the values of 
ownership, accountability and responsibility has been key 
to their success. Greg and Natalie have also put a lot of 
time into working with the franchisor and other franchisees 
to help the network grow and achieve its goals.

National Finalist 
and Regional Winner QLd/NT

Mortgage Choice
CHELTENHAM
ANTHONY SMITH

Anthony Smith has been with Mortgage Choice for 11 
years. With 11 full-time staff, Anthony considers Mortgage 
Choice a business partner and sees the relationship as a 
two-way street. In order for both parties to succeed, support 
and open communication is necessary. Encouraging 
laughter and light-heartedness in the workplace, 
Anthony has built his team with a focus on attitude and 
work ethic with the view that skills can be taught. 

National Runner Up
and Regional Winner ViC/TAS
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F R A N C H I S E E  O F  T H E  Y E A R  –  T W O  O R  M O R E  S TA F F

Howards Storage World
MILE END
DAVID AND BRIAR STRUTTON 

Since opening their store in mid-2007, David and Briar 
Strutton have grown their business to include 14 staff and 
almost $3 million in annual turnover. Keen to support 
the system as a whole, David presents regularly at state 
and national meetings and is an active member of two 
Howards Storage World advisory groups. Named as last 
year’s National Franchised Store of the Year, David and 
Briar believe it is their strong engagement with the franchise 
system that has helped them on the road to success.

National Finalist 
and Regional Winner SA

Beaumont Tiles
FYSHWICK
BERNADETTE AND GARY JONES

After four years with Beaumont Tiles, Bernadette and Gary 
Jones see maintaining a close working relationship with other 
franchisees in the system as integral to the success of the entire 
company, as well as their family-run business. Determined to 
become the strongest retailer in their industry and region, the 
Jones’ invest time into understanding their team and how each 
of their strengths can drive the business forward. As members 
of the Beaumont Tiles Franchise Consultative Committee, the 
couple are in regular contact with the franchisor and other 
franchisees and enjoy the support the system provides.

National Finalist 
and Regional Winner NSW/ACT
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■ A 10-year contract with a further 10-year renewal option.
■  Regularly scheduled State and National meetings plus an 

annual Conference.
■ Ongoing support by our franchise management team.
■ Finance packages with leading Australian banks.

Howards Storage World is a retail franchise operation that 
specialises in providing a wide range of storage, space saving 
and organisational products.

As at October 2011 there are 65 Howards Storage World 
stores in Australia and we are actively seeking Franchisees to 
open additional stores with the objective to expand to over 
100 stores nationally.

Franchising enquiries: Chad Braithwaite +61 2 9452 8888, chad@hsw.com.au

Congratulations 
to all FCA award winners

hsw.com.au

AUSTRALIAN
CONCEPT

GLOBAL
BRAND

What we o� er you

Australia   ■   New Zealand   ■   Singapore   ■   Spain   ■   Philippines   ■   Ireland   

■  United Kingdom   ■   Sweden   ■   Norway   ■   Denmark   ■   India   ■   Canada   

1359 FCA ad.indd   1 26/09/11   4:12 PMUntitled-4   1 30/09/11   11:21 AM



National

City Farmers 
dogwash 
COMO
FIONA EDIS 

Fiona Edis has been the sole owner of 
City Farmers Dogwash - Como since 
mid-2007 and in that time has given 
more than 20,000 dogs a bath! 

Fiona acknowledges that though the 
business of dog washing is relatively 
simple, the challenge lies in making it 
profitable. She believes what separates 
the top performing franchisees from 
the rest is that they consistently do the 
little things day in, day out, in order 
to achieve that extra growth to really 
drive the business forward.

Fiona attributes her success to the 
continued support from her family and 
friends as well as active involvement 
in her franchise system and local 
community, having personally and 
professionally supported the RSPCA’s 
fundraising activities for more than 
four years.

and Regional Winner WA

F R A N C H I S E E  O F  T H E  Y E A R  –  L E S S  T H A N  T wO  S TA F F
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ActionCOACH 
SOUTH AUSTRALIA
MARK CARN

A certifi ed Business Coach, Seminar Presenter and Business 
Trainer, Mark Carn has been a business owner for more 
than 14 years and with ActionCOACH for six years. As a 
Business Coach, Mark works with businesses and business 
owners to grow, develop and achieve greater success in 
their business and personal life. An active member of the 
ActionCOACH franchise system, Mark participates in State 
meetings, and global and regional conferences. He was 
also chosen to represent the system in the marketplace by 
conducting a Business Mentor Program of nine workshops 
through Bank SA. Mark believes in the correlation between 
sport and business; every successful sports person has a 
coach and so should every aspiring business owner. 

National Finalist
and Regional Winner SA 

Lollypotz
SYDNEY CBD AND CHATSWOOD
ROSEMARY HARMATA

Rosemary Harmata has been with the Lollypotz franchise 
system since 2009. Working towards the goal of replacing 
a corporate salary with a focus on fl exibility and work-life 
balance, Rosemary ensures her business succeeds through 
strong local marketing activity and the consistent delivery of 
high-quality products. Actively involved with the franchise 
system, Rosemary takes time to contribute to others as a 
member of the Franchise Owners Advisory Council and also 
participated in the Lollypotz National Conference in March 
of this year. Rosemary, a Lollypotz Franchisee of the Year 
and member of the Lollypotz High Achievers Club, Top of 
the Potz, believes success is to ‘never rest on your laurels’.

National Runner Up
and Regional Winner NSW/ACT

F R A N C H I S E E  O F  T H E  Y E A R  –  L E S S  T H A N  T W O  S TA F F
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National

Mortgage Choice
BELINDA SUGARS

After more than 15 years in the 
banking sector, in 2005 Belinda Sugars 
started her own business by becoming 
a Mortgage Choice franchisee. 

What began as a home-based venture 
with 150 clients has grown in just six 
years to a thriving business servicing 
almost 2,500 clients. 

The increase has seen Belinda take a 
second franchise licence and employ 
four staff. 

Winner of the Mortgage Choice State 
Rookie Award in 2006, Belinda has 
gone on to win the State Mortgage 
Choice Business Excellence Award a 
massive three times and has been 
featured as a mortgage expert in ‘All 
About the Money’, a published finance 
guide by Julianne Dowling.

F R A N C H I S E  w O M A N  O F  T H E  Y E A R

and Regional Winner SA
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Brazilian Beauty 
FRANCESCA WEBSTER

Francesca Webster has built her beauty business around 
the idea of nurturing successful women. In 2004 she began 
Brazilian Beauty because she wanted to use her corporate 
skills and strong drive to give others the opportunity to 
succeed as business women in their own right. Sixteenth 
in BRW’s Fast Franchise list in 2011, Brazilian Beauty, 
headquartered in Queensland, now has 14 locations and 
a turnover of more than $8.5 million with further expansion 
plans. Francesca’s motto is to stay focused, be passionate 
and don’t let anyone tell you that it can’t be done.

National Finalist 
and Regional Winner QLd/NT

Lollypotz 
LOUISE CURTIS

Louise Curtis is the owner and founder of Lollypotz, a chocolate 
bouquet corporate, internet and retail business. Whilst starting 
in business 10 years ago, Louise only launched Lollypotz as a 
new business and franchise model in 2009. Now the largest 
internet gift business in Australia, Lollypotz boasts 45 outlets 
across Australia and New Zealand and more than 150 staff 
nationally. With 90% of Lollypotz franchise owners being 
women, Louise believes her business model, with a focus on 
flexibility, provides a platform for driven women to succeed, 
while still honouring family and other commitments. Louise 
is a previous Telstra Awards winner having won two ACT 
Business Women of the Year Awards, as well as her original 
business winning the Telstra Small Business Award in 2008.

National Runner Up
and Regional Winner NSW/ACT

F R A N C H I S E  W O M A N  O F  T H E  Y E A R
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National

ANz Mobile 
Lending
CAMERON GRAHAM

Cameron Graham is the National 
Franchise Development Manager 
of ANZ Mobile Lending, a franchise 
system which has operated for seven 
years and has in excess of 150 units. 

His role includes accountabilities for 
franchisee recruitment, franchise legal 
matters and he has been instrumental 
in the development of the business’ 
franchise model throughout his five 
years at ANZ. 

Cameron has held regional 
management roles at ANZ Mobile 
Lending managing WA/SA, followed 
by Vic/Tas. Prior to ANZ he worked 
with aspiring franchisors in a franchise 
consultancy, completed a MBA and 
spent several years managing the 
licensing of Myer Grace Bros’ brand 
and floor space.

F R A N C H I S E  E x E C U T I V E  O F  T H E  Y E A R
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National

and Regional Winner NSW/ACT

PoolWerx
ANDREW WALKER 

As the Regional Manager, NSW/ACT 
Andrew Walker is responsible for 31 
franchisees and 14 retail outlets, with 
two direct reports. 

Andrew, who joined PoolWerx as a 
Business Development Executive in 
2006 previously ran his own successful 
businesses and is currently completing 
his Executive Masters in Business 
Administration.

Known amongst his franchisees for 
his compassion and enthusiasm, 
Andrew believes in spending time with 
franchisees onsite in order to more fully 
understand their goals and aspirations. 

His success lies in remembering that 
franchisees are individual business 
owners with a financial stake in  
the brand.

F I E L D  M A NAg E R  O F  T H E  Y E A R
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Gloria Jean’s Coffees 
KYLIE KERNICK 

As an Operations Manager for Gloria Jean’s Coffees, Kylie 
Kernick utilises her strong communication and coaching 
skills to strengthen relationships and inspire her franchise 
partners. To ensure the success of her franchise partners, 
Kylie is focused on working with each store on sales and 
transaction growth as well as coffee house profitability. Along 
with a territory of 32 coffee houses spanning the Brisbane 
CBD all the way to Townsville, Kylie is also responsible for the 
day-to-day operations of three company-owned stores. Since 
joining Gloria Jean’s Coffees in August 2005, Kylie believes 
her success lies in staying true to the company’s vision mission 
and values, allowing her to help franchise partners stay 
focused and achieve the best possible business outcomes.

Chicken Treat 
JUDD SANDWELL 

Over the last 12 months, Judd Sandwell’s territory has 
grown to more than 100 stores. Since joining the system 
in January 2009, Judd has taken ownership of the brand 
operations of Chicken Treat, including franchisee training, 
store standards and product development. Spending 80% 
of his time in the field, Judd ensures franchisees have all the 
operational knowledge necessary to get the very best out of 
their business. With nine direct reports, Judd enjoys working 
with people within the system as he believes the franchise 
model, “gives business people opportunities they wouldn’t 
otherwise have in the areas of systems and support”.

National Finalist 
and Regional Winner QLd/NT

National Runner Up
and Regional Winner WA
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National

iCON Law 
DEREK SUTHERLAND 

Derek Sutherland is the head of the 
franchising division at ICON Law. He 
has been actively involved in Australian 
franchising for more than 20 years.

A valuable and consistent contributor 
to the FCA, he has been an active 
committee member of the Queensland 
State Chapter for many years. He 
was a foundation member of the 
FCA Ethics Committee, was, until 30 
June 2010 the long-standing Chair 
of the Qld Law Society Franchising 
Committee, is a member of the Law 
Council of Australia, Small Business 
Committee, and the current Chair of 
the FCA Legal Committee.

Derek works tirelessly within the sector; 
most recently he has been involved 
with making extensive and important 
submissions on State-based franchise 
legislation proposals in Queensland, 
South Australia and Western Australia.

C O N T R I B U T I O N  T O  F R A N C H I S I N g
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Plastamasta
UGO TIzI

Ugo Tizi purchased his Plastamasta franchise in 1995. Within 
that same year, after recognising a lack of network amongst 
franchisees, he formed the Plastamasta Franchisee Association 
– a place to transfer knowledge and best practice, and to 
unite the group with a view to ensuring everyone’s business 
success. In his time with the franchise, Ugo has acted on 
behalf of his fellow franchisees, working with the franchisor to 
implement a new franchise agreement, developing franchisee 
KPI requirements and is a founding member of the Pricing 
Committee. As a franchisee, Ugo believes he has an obligation 
to work on the franchise as an entire system, not on his business 
alone. He feels that ultimately, the strength and success of the 
business lies in the association. He works with other franchisees 
with as much determination as he would in his own business.

Finalist

PoolWerx 
JOHN O’BRIEN 

John O’Brien, CEO of PoolWerx, began his franchise career in 
the early 1980s as a National Franchise Manager with Cadbury 
Schweppes. Following the expansion of one of Australia’s 
first bulk spring water cooler businesses, John bought into a 
small Sydney-based business which today is the country’s 
largest pool service company. Over the past 20 years, John 
has served as Chairman of the Franchise Council of Australia 
and Asia Pacific Franchise Confederation. He has also Co-
Chaired the World Franchise Council - the only Australian 
to have done so. A regular committee member for NFC, 
John still volunteers his time with the FCA, the Asia Pacific 
Franchise Confederation and the World Franchise Council.

Runner Up

C O N T R I B U T I O N  T O  F R A N C H I S I N G
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National

Silver Chef 

Since its inception in 1985, Silver Chef 
has been providing the franchise 
industry with fi nance for commercial 
hospitality equipment.

They have recently expanded 
their business to include Go Getta, 
which offers fi nance for the broader 
commercial equipment market such 
as gyms, cleaning companies and 
construction. In January this year 
Silver Chef launched Franchise 
Accreditation which tailors its Rent. 
Try. Buy. ® Solution specifi cally for 
the franchise industry making new 
store openings and replacement of 
equipment more manageable for 
franchisees and funding supply more 
reliable for franchisors.

Silver Chef’s BHAG (Big Hairy Audacious 
Goal) for the immediate future is to 
expand into four countries, which 
began with New Zealand in July of this 
year. This allows them to serve their 
multi-national franchise clients.

S U p p L I E R  O F  T H E  Y E A R
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Contact Silver Chef today on 

1800 049 743 for fast, easy approval or 
visit www.silverchef.com.au/franchising

Our Rent-Try-Buy® Solution is perfect for franchisees who want to 

keep their options open. You won’t be locked into a long term contract. 

Instead, Silver Chef offers a simple 12 month term, so you have the flexibility to:

•  Buy equipment at any time during the first 12 months and receive  

a 75% rental rebate.

•  Return equipment at the end of the 12 month agreement if you don’t need it anymore.

• Keep renting and we’ll continue to reduce the purchase price.

• Upgrade if you decide your franchise has outgrown the original equipment.

If you belong to a Silver Chef Accredited Franchise, you are already pre-approved for finance and 

you can access other great benefits. Speak to your franchisor today or call the Silver Chef Approval 

Centre on 1800 049 743 for further information.

The best funding 
decision you’ll 
ever make!

Would access to pre-approved 
finance help you to secure your 
new franchise business?



Balance internet

Since inception in 2008, Balance Internet has worked 
predominantly with retailer groups, with a particular 
focus on the franchising sector. Offering expertise in web 
development, systems integration, and digital marketing, 
Balance Internet delivers a total solution based on 
understanding the unique demands and vagaries of the 
franchise model to simultaneously increase door count 
and e-commerce sales. Based in Melbourne, Balance 
Internet continues to form local and international business 
relationships, establishing successful e-commerce ventures 
in foreign markets. Working with a slew of well-known 
Australian franchise systems and recently awarded 
Magento Asia-Pacific Partner of the Year, Balance Internet 
maintains a competitive edge with its strong commitment 
to e-commerce innovation and multi-channel marketing.

Whirlwind Print

Since establishment in 1998, Whirlwind Print has positioned 
themselves within the marketplace as a leader in print 
solutions specialising in multi-site and franchise clients. While 
brand integrity is important in any business, the team at 
Whirlwind Print understand this is more than ever the case 
in the franchise sector. Whirlwind Print have developed a 
customised online print management system, which allows 
franchisors to provide their franchisees with local area 
marketing material online, printed to order, personalised 
to store and location, cost effective and on time delivery. 
Whirlwind Print attribute their growth and success to staying 
adept with industry trends and international market standards, 
while consistently striving for customer service excellence.

National Finalist

National Runner Up
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BdA

Founded in 2004, Business Development Alliance (BDA) is a 
premium management consultancy within Australia and 
through its affiliates in New Zealand. Offering a range of 
services, BDA works closely with its clients to determine the most 
effective way to optimise business performance and maximise 
returns. With a focus on launching and strengthening franchise 
systems, utilising their extensive expertise in the industry, BDA 
aids clients in building robust systems to capitalise on strategic 
growth opportunities domestically and internationally.

LeaseWise

LeaseWise provides comprehensive leasing and property 
services and advice to franchisors and franchisees in the retail 
property sector. Commencing in 1998, with a swing in focus to 
the franchise sector in 2008, LeaseWise provides information, 
representation and advocacy in regards to rents and lease 
terms specific to the franchise industry. LeaseWise is working 
towards the big picture goal of being the source of all rent 
and lease information for the franchise sector. They aim to 
provide transparent data, tools and systems to provide a solid 
understanding for people embarking on business expansion.

National Finalist

National Finalist

S U P P L I E R  O F  T H E  Y E A R
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National

The Coffee Club

Following extensive market research, 
The Coffee Club’s Food Tour was 
born. It consisted of four six-week 
national promotions featuring a range 
of international-inspired meals from 
destinations around the globe.

The first destination was Thailand, 
where inspiration was gained from 
the fresh food markets and authentic 
Thai ingredients. From there, The 
Coffee Club brought the ‘Taste of 
Thailand’ to Australia, which featured 
the mouth-watering Thai Tasting Plate 
and a range of authentic Thai meals 
available at all The Coffee Club stores 
throughout Australia.

E xC E L L E N C E  I N  M A R K E T I N g 
NATIONAL RUNNER-UP

NATIONAL FINALIST

NATIONAL FINALIST

NATIONAL FINALIST
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National Finalist

Lenard’s

In July Lenard’s launched an external campaign to 
reinvigorate the Lenard’s brand. The campaign was 
developed as a result of a complete brand revolution for 
Lenard’s 23 year-old brand. The result was a new strap 
line for Lenard’s, ‘It’s what’s for dinner’. Lenard’s worked 
with its media partners to employ new media channels. 
The centerpiece of the strategy was a new partnership 
with Better Homes and Gardens franchise across television, 
print and online. The campaign’s aim was to own the daily 
‘What’s for dinner?’ dilemma and ultimately provide the 
solution: over 150 ready-to-cook meal ideas from Lenard’s.

Hairhouse Warehouse

Customer research conducted in 2008 and 2010 highlighted 
to Hairhouse Warehouse there is a belief among both 
shoppers and non-shoppers that the professional market has 
products superior to mass outlets. There is also a willingness 
to spend the additional dollars required, but only if the 
product is proven to work for individual needs. Because of 
this complexity, there is a large untapped market of potential 
professional hair care purchasers who simply don’t know 
what is available. Hairhouse Warehouse research highlighted 
needs going unsatisfied due to a lack of information and 
confidence in determining what is right for them. Hairhouse 
Warehouse’s marketing campaign, set all of that right.

National Runner Up
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National Finalist

National Finalist

PoolWerx

PoolWerx created an opportunity to sponsor a segment during 
Australia’s Funniest Home Video program for the winter 2010 
season. This program was chosen because its market research 
showed it was a perfect fi t for its target market of women aged 
25-54. The sponsorship involved branding a whole segment of 
the show, dedicated to ‘pool moments’. This was a signifi cant 
investment but provided fantastic return on investment for the 
business and an increase in leads for the network of franchisees.
This was the fi rst time any company had organised ‘in 
program’ advertising on Australia’s Funniest Home Videos.

LAM Agency / Telstra 

The LAM Agency (LAM) has developed a unique model 
to extend brands into new and local markets. Established 
in the late 1990’s, LAM has built a reputation as Australia’s 
leading local marketing specialists, creating a break through 
approach for extending reach and consideration of ATL 
initiatives and optimising retail sales opportunities within local 
markets. As part of the world’s largest fi eld marketing group, 
CPM International, LAM offers unrivalled international best 
practice knowledge combined with local insights, creative 
expertise and execution excellence. This combination has 
aided LAM in developing award winning programs for major 
organisations including Defence Force Recruiting and Telstra. 

E X C E L L E N C E  I N  M A R K E T I N G
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National

ActionCOACH

ActionCOACH, the World’s 
#1 Business Coaching Firm 
was established nearly two 
decades ago and currently 
has 1,200 offi ces in over 32 
countries. ActionCOACH 
delivers its proven business 
development systems to tens of 
thousands of business owners 
every week, showing them 
how to get more time, better 
teams and more profi ts.

I N T E R NAT I O NA L  F R A N C H I S I N g
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Keen To Clean 

Keen to Clean began its Australian business in 2008. Just 
three years later, after steady growth in both the Melbourne 
and Sydney markets, the franchise made the leap to offshore 
operations in January 2011. With 19 franchisees in Australia 
and one in India, Keen to Clean have concentrated on 
implementing strong digital communication with their 
franchisees to aid quality training and support. Operating 
from a centralised office, Keen to Clean offer domestic 
and commercial cleaning services by coordinating leads 
and franchisees. The international arm of the franchise 
was undertaken after extensive research into the new 
market and there are lofty expansion plans for 2012.

National Runner Up
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Hairhouse 
Warehouse

Hairhouse Warehouse, a family 
business founded in 1992 is the go-
to destination for those who want to 
have beautiful hair, everyday. With 
this in mind, they recognise that the 
beauty industry and body image are 
intrinsically linked, and have made 
a point of supporting foundations that 
foster positive body image.

In 2010 and again in 2011, Hairhouse 
Warehouse ran the Positive Body 
Image Campaign, both on a 
corporate level, donating more than 
$30,000 and including information 
in merchandising and marketing 
campaigns, and at franchisee level, 
selling fundraising products in every 
outlet. Hairhouse Warehouse is also 
a strong supporter of the Leukaemia 
Foundation’s ‘World’s Greatest Shave’ 
and uses the event to encourage all 
their staff and franchisees to adopt 
their philosophy of social responsibility. 
This year, after raising more than 
$20,000, they were honoured by 
the foundation as one of the top 30 
fundraisers in the country.

F R A N C H I S O R  S O C I A L  R E S p O N S I B I L I T Y
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zambrero

Zambrero’s primary mission is to provide the freshest, healthiest 
Mexican food with heart. Currently experiencing massive growth 
throughout Australia, their vision is to have a major impact on 
world poverty whilst inspiring a cultural shift in the minds of 
their customers, and ultimately, this generation. Through the 
establishment of the E-magine Foundation, the Zambrero team, 
together with CEO Stuart Cook, aim to provide basic IT literacy 
to more than 10 million children in the next decade. They have 
also implemented the plate for plate initiative this year, which 
provides a plate of food to someone in need every time a plate 
of food is purchased at an Australian Zambrero outlet and 
has fed over 250,000 meals to children in the last four months. 
With the first project focusing on children under the age of five 
in Liberia, Africa, this is an immense undertaking, and speaks 
volumes of the importance Zambrero place on social justice.

National Runner Up
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McGrath Estate Agents
MOSMAN, NORTHBRIDGE AND NEUTRAL BAY
DEAN MACKIE 

“If we do one random act of kindness daily, we 
just might set the world in the right direction.” - 
Martin Kornfeld

This is the philosophy of Dean Mackie, 
franchisee for McGrath Estate Agents in 
Mosman, Northbridge and Neutral Bay, and 
initiator of Random Acts of McGrath – giver of 
free flowers, coffee and hugs to total strangers.

Dean sees three main pathways to McGrath’s 
community service; the aforementioned 
Random Acts of McGrath intended to brighten 
someone’s day, sponsorships and donations, 
and fundraising. Along with sponsoring major 
events, such as the Beat the Blues Concert and 
Cruise for a Cure, in the past 12 months, Dean 
and his staff have donated money to many 
worthy causes, including $1000 from every 
property sale between February and March 
2011 to the Queensland Flood Relief Appeal – 
raising a massive $39,000. 

and Regional Winner NSW/ACT
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Bakers delight
SWAN VIEW
LISA AND NATHAN MERRETT

Lisa and Nathan Merrett of Bakers Delight Swan View support a 
range of local sporting clubs and associations, with a focus on 
youth groups and schools. As parents they understand the need 
for good nutrition and focus much of their community service 
around education and nourishment. They provide remaining 
stock to charities for distribution on a daily basis, as well as 
participating in local ‘breakfast clubs’ providing breakfast to 
school-aged children who would otherwise go without. They 
estimate their product donations to be around $1,000 in retail 
value per day. Nathan and Lisa also take time out of their 
schedule to educate children on healthy eating, taking part in 
Girl Guides and local school bread knowledge days, allowing 
students to tour through their bakery and learn about nutrition.

National Finalist 
and Regional Winner WA

Bakers delight
STIRLING
DAVID AND BELINDA CLARKE

After 11 years at Bakers Delight Stirling, David and Belinda 
Clarke are well known within their community. With a lengthy 
list of groups and clubs they donate to including primary 
schools, football clubs, cricket clubs, local churches and theatre 
groups, David and Belinda are only too proud to support those 
around them. Along with monetary donations, the Clarke’s 
also supply products to those in their community, including 
bread each week for the local football clubs and more than 
$50,000 in retail in value for both Meals on Wheels and Hutt 
St Shelter for Men. These are contributions the Clarke’s have 
been making for 11 years. David and Belinda don’t look upon 
donations as an investment, but rather a way to be involved 
and give back to a community that also supports them.

National Runner Up
and Regional Winner SA
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F R A N C H I S E E  C O M M U N I T Y  S E R V I C E

Gloria Jean’s Coffees
MURRUMBA DOWNS
NATASHA, MELANIE AND VANESSA MAMMONE 

The Mammone sisters took their lead for strong community 
involvement from the Gloria Jean’s Coffees Values – ‘Building 
and Changing Lives’. In the past 12 months Natasha, 
Melanie and Vanessa have lived up to this core value on 
three different levels - local community support, medical 
charities and disaster relief. The sisters have chosen to 
support cancer research by directing their fundraising 
efforts to a number of well-know organisations throughout 
the year including the Cancer Council, Jeans for Genes 
Day and the Leukaemia Foundation. Through the Gloria 
Jean’s Coffees charitable foundation, With Heart, the 
Murrumba Downs store also supported the Queensland 
Premier’s Flood Appeal to support all those affected by 
one of the worst disasters the county has ever seen.

National Finalist 
and Regional Winner QLd/NT
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s u c c e s s  s t o r i e s  -  a d v e r t o r i a l

Awarded BRW Most Successful Private Business of the Year 
2011, Hairhouse Warehouse is a proven success in the hair 
and beauty industry. After its founding almost 20 years ago, 
Hairhouse Warehouse has become one of the fastest growing 
franchises in Australia, with 133 stores around the country.

A one-stop shop
Hairhouse Warehouse is more than just a retail store. While 
shop fronts are filled with the all the latest hair care and beauty 
products, every store also has its own professional hair salon. 
The vast majority of stores also offer a range of beauty services 
including piercing, waxing, tanning and nails. Not only does 
this give Hairhouse Warehouse a distinct point of difference, 
when teamed with expert staff these multiple revenue streams 
keep customers coming through the door.

serious growth
Over the past few years, Hairhouse Warehouse has experienced 
immense growth. For the year 2010–2011, there has been a 
considerable internal focus on the salon department, with the 
introduction of new training programs and a Salon Educator 
initiative. Hard work pays off it seems, as this was the fastest 
growing area with an 11.3% increase. Overall profitability of the 
business increased a total of 4.8%, and Hairhouse Warehouse 
has also seen a spike in specialised areas of the business, such 
as piercing which has grown 10.5%.

not just for hAirdressers
One thing’s for sure, you don’t need to be a hairdresser to run 
one of Australia’s most successful hair and beauty businesses. 
What you do need to know is how to employ great hairdressers, 
salon and retail managers – and how to put together a fantastic 
team to work below them. Most importantly, you need to trust 
and respect your staff and the work they do.

Franchisees are business minded and sales oriented, and 
place a strong focus on customer service. While it’s important 
for franchisees to understand the business and the industry 
they are in, when a store is equipped with a team of qualified, 
competent staff, the franchisee should be able to run the 
business from arms length. Their role is to support their team, 
be a leader and manage relationships with key stakeholders. 
This way, everybody works in their area of expertise, and 
franchisees have more opportunity to branch out and become 
multi-unit owners.

Hairhouse Warehouse

133 success stories

one teAm, one messAge
Hairhouse Warehouse began as a family business with a strong 
family ethic. This nurturing culture has remained prominent 
through the company’s growth, and has been imperative to the 
success of each store, as it ensures franchisees are given the 
support they need. When a new franchisee comes on board, 
they undergo an intensive induction program, start-up training, 
and they also receive support from a Regional Manager during 
the initial store set-up.

Once a store is up and running, franchisees take part in hands-
on training and development initiatives, to make sure they 
continue to work towards achieving their personal goals and 
delivering a return on investment. They also receive ongoing 
marketing and advertising support. To ensure all external 
communications have a consistent brand message, local area 
marketing campaigns are developed through Head Office and 
are tailored to suit the requirements of each individual store. 
These run along side nation-wide promotions and initiatives.

Hairhouse Warehouse has recognised the importance of 
fostering the franchisee/franchisor relationship to ensure 
that each store is a success. As General Manager Arthur 
Mitroulas explained, “We look out for their vision, how they 
can create their own wealth. Because we don’t want to have a 
franchisee who owns just one store. We want them to build their  
whole network”.

A proven success
With an impressive collection of awards, Hairhouse Warehouse 
must be doing something right. Over the past year they have 
received:
•	 FCA 2010 Multi-Unit Franchise of the Year
•	 FCA 2010 Franchisor of the Year (finalist)
•	 FCA 2010 Excellence in Marketing (nominee)
•	 BRW Most Successful Private Business of the Year 2011

To become part of the success story,  
give James a call on 0407 533 177, or  
email franchising@hairhousewarehouse.com.au
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There’s only one thing you need to know about Hairhouse Warehouse 
if you’re considering starting up a franchise. Serious growth. We’ve 
been listed in BRW’s ‘Fastest Growing Franchises’ for 6 years running. 
Our list of business awards is too long to list.

If you’re looking for an opportunity to work with business savvy 
people who’ll support your growth, give James a call on 0407 533 177, 
or email franchising@hairhousewarehouse.com.au

Serious growth.
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s u c c e s s  s t o r i e s  -  a d v e r t o r i a l

After taking out the title of 2010 Franchise Council of Australia 
‘Franchisor of the Year’ Mr Rental has enjoyed continued growth 
in current markets with plans for further international expansion.

20 years on from when founders Glen and Kerrianne Hickman 
(pictured bottom right) started renting videos and then video 
players from their garage on Bribie Island Mr Rental is one of the 
country’s most recognised home appliance rental companies. 
Now an international operation with 88 stores, Mr Rental has 
opened 14 stores since the win. Mr Rental provides lifestyle rental 
solutions in white goods, furniture, home entertainment and elec-
trical appliances to customers in Australia and New Zealand.

In 2011, almost half of all consumers across Australia and New 
Zealand knew about the Mr Rental brand*, proving the vision to 
become the world’s first choice in home appliance rentals is well 
and truly on track.

The 2010 Franchisor of the Year award win was the start of many 
to come; with the business listed as one of the country’s fastest 
growing franchises on the 2011 BRW ‘Fast Franchises’ list for the 
first time. It also maintained its ranking as one of the top 10 fran-
chise systems in the country for the third consecutive year**.

State-based achievements didn’t go unnoticed with Mr Rental 
Capalaba franchisees Greg and Natalie Nash winning ‘QLD/
NT Franchisee of the Year’ and Business Coach Mark Emery 
runner up ‘NSW Field Manager of the Year’ adding to another 
year of achievements.

With all 110 identified territories across Australia and New 
Zealand almost committed Mr Rental’s focus is on strategies 
for future growth.

Mr Rental

Award win a boost for Mr Rental

Mr Rental General Manager Alan Payne said a new ‘kiosk-style’ 
franchise model and further international expansion would be 
the focus over the next two years.

“The Tier 2 ‘kiosk-style’ model is a new franchise model that will 
improve market penetration in regional areas but using existing 
logistics, which means it’s an easy and much cheaper invest-
ment opportunity for franchisees,” he said. “It will achieve good 
outcomes for both our franchisees and customers with improve-
ments in home delivery and customer service areas.

“Our success in Australia and New Zealand means we now 
have the resources to explore opportunities in overseas markets, 
so while we continue to harvest opportunities in existing mar-
kets we’ll be investigating countries such as Singapore, Ireland, 
South Africa, and USA as potential markets for Mr Rental.”

Mr Rental CEO Glen Hickman said the business model success 
was developed to maximise lifestyle and financial benefits.

“Our business model offers franchisees consistent financial and 
lifestyle rewards with recurring revenue from ongoing rental 
streams, which has been essential in fuelling growth,” he said. 
“Most franchisees experience annual profit growth of up to 20 
percent compared to the industry average of 12 percent and the 
work life balance is 31 percent better than industry average**.”

Mr Rental is a true Australian success story and with new mar-
kets, new franchise models and new core product offerings lined 
up over the next few years the success will continue.

* 2010/2011 market research provided by colmar Brunton
** as voted by franchisees through strategic marketing intelligence agency  

10 thousand Feet
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Fastsigns International Pty Ltd is the franchisor for the SIGN-
WAVE® brand in Australia – a part of the successful FASTSIGNS® 
franchise system based in the United States. FASTSIGNS® is a rec-
ognised leader with more than 500 franchised units in six coun-
tries, using innovation and technology to make the sign buying 
process easy – from the simple to the simply impossible™. 

In a multi-billion dollar industry that primarily caters to the busi-
ness customer, our stores provide a diverse range of signage 
solutions, offering everything from QR technology, mobile web-
sites for smart phones, static and moving billboards, dynamic 
digital displays and all of the core signage products you would 
expect. Companies will always have the need to sell, inform 
and direct their customers and employees, even in the toughest 
of economies and our stores provide new and innovative ways 
for businesses to connect with their market. SIGNWAVE® is an 
independently rated TOP10 Australian Franchise, determined 
by a Franchisee Satisfaction survey, through leading market re-
search company, 10 Thousand Feet. Perennially finishing in the 
Top 10 since the survey’s inception in 2009, we are extremely 
proud to have out-performed other established franchise sys-
tems re-enforcing our commitment to our franchise partners. 

To be a successful franchisee you do not need previous sign, 
graphics or design experience. The typical franchisee tends to 
be self-motivated and personable with sales or marketing ex-
perience an advantage. Successful franchisees enjoy involve-
ment in their communities, managing a low number of em-
ployees and building business-to-business relationships. This 
also extends to business operators in related industries, many 

Signwave

Sign and graphic solutions made simple

S n a p S h o t  -  a d v e r t o r i a l

of whom have seen their traditional market eroded, and are 
facing uncertain times. General Manager, Andrew McKay, 
believes there is much that SIGNWAVE® can offer an existing 
sign or print business, just as it does for all of their franchisees, 
who originate from varying professional backgrounds of non-
related industries. 

“We have a focus on franchisee selection, that requires dili-
gence in both the criteria and people who wish to become in-
volved with the Signwave brand. Apart from the obvious re-
quirement to keep our brand strong and a duty of care to pro-
tect our existing franchisee’s investment, we need to ensure that 
new franchisees have the best chance of success. Our aim is to 
continue growing a sustainable network with coverage in all 
capital & major regional cities by 2015, while maintaining ex-
cellent centre profitability. Many people attempting to start an 
independent business battle on to a reasonable sales platform, 
but plateau or fall away due to inadequate resources, capital 
and knowledge required to generate the kind of results that 
they need. We have a proven sales and marketing model that 
ensures franchisees have all that is required to grow their busi-
ness with comparative ease and maintain a good work – life 
balance. Our co-operative marketing fund provides a cohesive 
and cost effective strategy, which translates to success with 
minimal time and expenditure to our franchisee.” 

Contact: Andrew McKay for further information on 0418 179 832  
Email: andrew.mckay@signwave.com.au  
Phone: 1300 7446 9283 (1300SIGNWAVE)  
Website: www.signwave.com.au

Fastsigns SnapShot.indd   35 4/10/11   4:14 PM

56



Irrespective of whether they service and repair your car, truck, 
motorcycle, aircraft, boat and everything in between (includ-
ing the NASA space program), professional tool users choose 
Snap-on. With more than 90 years of history and more than 
19,000 tools in the range, Snap-on is the brand that de� nes 
quality and innovation.

Founded in the US, today Snap-on is a global manufacturer and 
marketer of tools and equipment. As well as showing innova-
tive design and manufacturing prowess, Snap-on was also a 
pioneer of franchising.

Snap-on distributes its products to the individual professional 
tool users through a network of franchisees who operate from 
mobile stores. The familiar white Snap-on trucks are high-tech 
mobile retail stores especially built for their purpose. From the 
� at panel monitor and DVD player to the custom display areas 
on the walls and roof, every available space is used to display 
tools and equipment. Full air conditioning, mobile EFTPOS ma-
chine, computer terminal and printer all go to create an envi-
ronment where the customer wants to shop. Taking the store 
right to the customer’s workplace is just another of the bene� ts for 
the consumer and one of the features of the franchise that has 
evolved since the 1930s.

Franchisees operate within a geographic territory and call on 
their customers every week, which develop long-lasting rela-
tionships. The range of the products and services offered by 
Snap-on franchisees is ever increasing with Snap-on Inc invest-
ing some US$50 million per annum on R&D.

Snap-on

Professional tool users choose Snap-on

S N A P S H O T  -  A D V E R T O R I A L

Although there are currently more than 160 mobile stores in 
Australia and New Zealand, Snap-on Tools (Australia) has 
more customers than it can service and is actively recruiting 
for new franchisees.

To assist new franchisees Snap-on has introduced their own in-
house � nance programme. Now a quali� ed applicant can be-
come a Snap-on franchisee with an investment of only $37,000. 
The Snap-on � nance package comprises of a number of ele-
ments to cover the initial franchise costs, � nance receivables, 
and the purchase of the mobile store. Repayments are stag-
gered to complement the business plan.

As with any business, cash � ow tends to be tight during the � rst 
few months of operation and accordingly there are no repay-
ments on the business loan for the � rst three months of opera-
tion. Establishing the receivables program can take a little lon-
ger and consequently repayments on that part of the program 
don’t start for six months.

Interest rates are competitive and this � nance option allows 
Snap-on to focus on getting the right franchisees into business. 
Franchisees invest in Snap-on and similarly Snap-on invests in 
their franchisees. 

CONTACT: Nick Hudson
National Franchise Manager
Phone: 1800 762 766
Email: nicholas.hudson@snapon.com
Website: www.snapontools.com.au
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Fastsigns International Pty Ltd is the franchisor for the SIGN-
WAVE® brand in Australia – a part of the successful FASTSIGNS® 
franchise system based in the United States. FASTSIGNS® is a rec-
ognised leader with more than 500 franchised units in six coun-
tries, using innovation and technology to make the sign buying 
process easy – from the simple to the simply impossible™. 

In a multi-billion dollar industry that primarily caters to the busi-
ness customer, our stores provide a diverse range of signage 
solutions, offering everything from QR technology, mobile web-
sites for smart phones, static and moving billboards, dynamic 
digital displays and all of the core signage products you would 
expect. Companies will always have the need to sell, inform 
and direct their customers and employees, even in the toughest 
of economies and our stores provide new and innovative ways 
for businesses to connect with their market. SIGNWAVE® is an 
independently rated TOP10 Australian Franchise, determined 
by a Franchisee Satisfaction survey, through leading market re-
search company, 10 Thousand Feet. Perennially finishing in the 
Top 10 since the survey’s inception in 2009, we are extremely 
proud to have out-performed other established franchise sys-
tems re-enforcing our commitment to our franchise partners. 

To be a successful franchisee you do not need previous sign, 
graphics or design experience. The typical franchisee tends to 
be self-motivated and personable with sales or marketing ex-
perience an advantage. Successful franchisees enjoy involve-
ment in their communities, managing a low number of em-
ployees and building business-to-business relationships. This 
also extends to business operators in related industries, many 

Signwave

Sign and graphic solutions made simple

S n a p S h o t  -  a d v e r t o r i a l

of whom have seen their traditional market eroded, and are 
facing uncertain times. General Manager, Andrew McKay, 
believes there is much that SIGNWAVE® can offer an existing 
sign or print business, just as it does for all of their franchisees, 
who originate from varying professional backgrounds of non-
related industries. 

“We have a focus on franchisee selection, that requires dili-
gence in both the criteria and people who wish to become in-
volved with the Signwave brand. Apart from the obvious re-
quirement to keep our brand strong and a duty of care to pro-
tect our existing franchisee’s investment, we need to ensure that 
new franchisees have the best chance of success. Our aim is to 
continue growing a sustainable network with coverage in all 
capital & major regional cities by 2015, while maintaining ex-
cellent centre profitability. Many people attempting to start an 
independent business battle on to a reasonable sales platform, 
but plateau or fall away due to inadequate resources, capital 
and knowledge required to generate the kind of results that 
they need. We have a proven sales and marketing model that 
ensures franchisees have all that is required to grow their busi-
ness with comparative ease and maintain a good work – life 
balance. Our co-operative marketing fund provides a cohesive 
and cost effective strategy, which translates to success with 
minimal time and expenditure to our franchisee.” 

Contact: Andrew McKay for further information on 0418 179 832  
Email: andrew.mckay@signwave.com.au  
Phone: 1300 7446 9283 (1300SIGNWAVE)  
Website: www.signwave.com.au
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City Farmers Dogwash had humble beginnings back in 1993 
with a husband and wife team and two team members operat-
ing four vans in Perth. Back then we were called Flea-Stoppers.

Today City Farmers Dogwash it is part of the City Farmers Group. 
City Farmers comprises 20 specialty large format pet stores (15 
in WA and five in QLD, with more to come), a mobile network of 
35 City Farmers Dogwash vans as well as a pet insurance busi-
ness and online store. 

Being part of the City Farmers Group provides City Farmers Dog-
wash with opportunities it would never have been able to oth-
erwise had. These include access to over 250,000 pet loving re-
tail customers, increased buying power and access to exclusive 
products and suppliers previously only available to the large 
retail networks. This is combined with a Support Office Team of 
more than 20 team members with years of industry and com-
mercial experience.

“At City Farmers we pride ourselves on our customer service. But 
nothing beats the relationship and the connection our Dogwash 
Franchisees have with customers and their dogs at their homes. 
It is this relationship that puts us ahead of the pack and makes 
Dogwash key to our future success” said managing director 
Clayton Hollingsworth.

In August 2011 this was recognised with Fiona Edis winning 
the WA Franchisee of the Year at the FCA Excellence in Fran-
chising regional awards. Like many of our Franchisees Fiona’s 
story is about someone with lots of passion looking to direct 

City Farmers Dogwash

Smiles all round in 2011 and beyond

that into something worthwhile and she wanted to make a dif-
ference. Plus she also wanted to have fun. Our Franchisees in 
a small way share each dogs’ journey along with their owner 
from puppy to old age. As one Franchisee has put it; 

“For every minute I spend with our customers dogs, I care for it 
as if it was my very own beloved friend.”

The great thing when you have a relationship like this is – its 
appreciated and recognised. Our Franchisees are invited into 
peoples’ homes and in many cases their lives. It all starts off with 
a simple ‘dogwash’ booking then turns’ into a customer relation-
ship and more often than not a real friendship being formed 
with both the owner and their best mate. 

It never ceases to amaze us when we hear some amazing sto-
ries from Franchisees from being given presents as Christmas 
gifts to say thank you, invitations to family BBQ’s and even once 
an invitation to a wedding. The relationship our Franchisees’ 
have with some of their customers is just extraordinary. This is 
why its smiles all round and why many of our Franchisees have 
been with us for over 10 years. 

Our Franchisees love what they do and are so passionate 
about the small part they play in a dogs’ health and wellbe-
ing. But with more than 3.7 million pet dogs in Australia, we’ve 
got plenty of work to do and are always looking for Franchi-
sees with big smiles and big hearts to come on board and 
enjoy the ride.

S n a p S h o t  -  a d v e r t o r i a l
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ness and online store. 

Being part of the City Farmers Group provides City Farmers Dog-
wash with opportunities it would never have been able to oth-
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products and suppliers previously only available to the large 
retail networks. This is combined with a Support Office Team of 
more than 20 team members with years of industry and com-
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“At City Farmers we pride ourselves on our customer service. But 
nothing beats the relationship and the connection our Dogwash 
Franchisees have with customers and their dogs at their homes. 
It is this relationship that puts us ahead of the pack and makes 
Dogwash key to our future success” said managing director 
Clayton Hollingsworth.

In August 2011 this was recognised with Fiona Edis winning 
the WA Franchisee of the Year at the FCA Excellence in Fran-
chising regional awards. Like many of our Franchisees Fiona’s 
story is about someone with lots of passion looking to direct 

City Farmers Dogwash

Smiles all round in 2011 and beyond

that into something worthwhile and she wanted to make a dif-
ference. Plus she also wanted to have fun. Our Franchisees in 
a small way share each dogs’ journey along with their owner 
from puppy to old age. As one Franchisee has put it; 

“For every minute I spend with our customers dogs, I care for it 
as if it was my very own beloved friend.”

The great thing when you have a relationship like this is – its 
appreciated and recognised. Our Franchisees are invited into 
peoples’ homes and in many cases their lives. It all starts off with 
a simple ‘dogwash’ booking then turns’ into a customer relation-
ship and more often than not a real friendship being formed 
with both the owner and their best mate. 

It never ceases to amaze us when we hear some amazing sto-
ries from Franchisees from being given presents as Christmas 
gifts to say thank you, invitations to family BBQ’s and even once 
an invitation to a wedding. The relationship our Franchisees’ 
have with some of their customers is just extraordinary. This is 
why its smiles all round and why many of our Franchisees have 
been with us for over 10 years. 

Our Franchisees love what they do and are so passionate 
about the small part they play in a dogs’ health and wellbe-
ing. But with more than 3.7 million pet dogs in Australia, we’ve 
got plenty of work to do and are always looking for Franchi-
sees with big smiles and big hearts to come on board and 
enjoy the ride.
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LeaseWise provides comprehensive leasing and property ser-
vices and advice to franchisors and franchisees in the retail 
property sector. Commencing in 1998, with a swing in focus to 
the franchise sector in 2008, LeaseWise provides information, 
representation and advocacy in regards rents and lease terms 
specific to the franchise industry. LeaseWise is working towards 
the big picture goal of being the source of all rent and lease 
information for the franchise sector. They aim to provide trans-
parent data, tools and systems to provide a solid understanding 
for people embarking on business expansion.

Business Profile
•	 Our business provides the most partisan, objective and com-

prehensive advice to franchisor’s in the retail property sector.
•	 The business commenced in 1998 representing small indi-

vidual businesses and began to represent franchise systems 
in 2008.

•	 We employ a total of six people as our role to franchisors 
is very specific and relationship based therefore staff and 
growth is a carefully evolved process.

Commitment to the franChising seCtor
80% of the business is now dedicated to franchise accounts 
such as:
•	 Degani Bakery 

Café (42 sites)
•	 Fernwood (85 sites)
•	 Matchbox The Secret 

Recipe (23 sites)
•	 Mrs Fields/Cookie 

Man (55 sites)
•	 Max Therapy (24 sites)
•	 Oriental Tea House (4 sites)
•	 Tattersalls
•	 The Cup Cake Bakery
•	 GNC

LeaseWise

Commitment to the franchising sector

Our big picture goal is to be the source of all rent and lease infor-
mation for the franchise sector. Whether it is an emerging system 
such as The Cup Cake Bakery that have come to us with eight 
sites and a vision to grow to a National multi-unit system, a ma-
ture system such as Fernwood that required ‘lease maintenance’ 
to rectify leases and rents that were stressing the business or a lot-
tery system with over 800 sites the objective is always the same. 
Rents and lease terms can be fair whereby each party to a lease 
benefits financially with long term success.

We are proud to have grown Degani into a franchise from one 
iconic store in Clifton Hill Victoria seven years ago, to 42 sites 
currently and a realistic 50 by end of year. The success of the 
franchise is the ‘business’ itself and the fact that it acquires sites 
and lease terms that minimise the risks. We were equally proud 
to have embarked on a mission at Fernwood whereby there 
were over 15 stressed leases that could potentially have been 
the demise of an iconic brand. There is only one stressed lease 
at the time of writing. We are equally proud and passionate of 
each of the brands we represent. Over the last 12 months we as 
a team have used our company’s resources to compile a data-
base of all shopping centres in Australia whereby our franchise 
clients are provided with up to date instant reports of the rents 
achievable in each of these centres and the incentives avail-
able. This service is free to our franchise clients as well as Lease 
Management software that manage the ‘leases’ and property 
portfolio for each system. The software also is pro-active in flag-
ging a lease expiry well before the due date and measuring the 
performance of the store and a shopping centre’s performance. 

ContaCt us:
T: 1300 33 44 32        F: (03) 9326 1100 
E: info@leasewise.net.au         W: www.leasewise.net.au
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PoolWerx, founded in Brisbane in 1992, is Australasia’s largest 
franchised pool and spa network. Whilst the group began 
as a mobile-only business, they now operate more than 220 
active franchise territories, serviced by over 350 vans and 65 
established retail outlets. PoolWerx Founder and CEO John 
O’Brien said the company’s continued success since the GFC 
is a testament to the hard work and dedication of the entire 
PoolWerx team.

“We have some incredible Franchise Partners in the PoolWerx 
business and a team of highly skilled and dedicated specialists  
in our National Support Office,” he said. 

“These people are the reason why we have achieved such great 
results this year.”

Recognition from the Australian Franchise Council reinforces 
the widespread acknowledgement  the company has received 
this year including making the  BRW Fast Franchises list for the 
8th year in a row, as well as being included in the Australian Fi-
nancial Review Smart Investor list for the third consecutive year

Mr O’Brien said the franchise planned to double its retail store 
offering, in the next three years and has invested heavily in the 
business to achieve this.

“With a dedicated focus on sustainable store growth and new 
marketing area development our medium term plan is working 
towards a $300 million turnover.”

PoolWerx

2011 going swimmingly for PoolWerx

Mr O’Brien said the company had undergone significant  
re-structuring to create a strong platform to support this antici-
pated growth.

“At a corporate level we have again invested ahead of the 
curve in extra support teams and specialists, and a completely 
new IT system, to ensure we have the infrastructure and ex-
pertise in place to handle the expansion. In addition to these 
changes PoolWerx has recently launched its online store, after 
more than 12 months of research and development.

“Pool owners nationwide can now select from the PoolWerx 
range of products including pumps, automatic cleaners, chlori-
nators, pool covers, filters, heating solutions, chemicals and pool 
toys simply by visiting www.poolwerx.com.au. 

“Through our E-store we can give pool owners easy access to the 
range of PoolWerx products along with delivery and installation 
options where necessary.” 

“We are the first e-store offering pool chemicals online and all of 
our Franchise Partners are fully qualified to deliver and admin-
ister these chemicals.” 

There are still opportunities for the right individuals to join the 
PoolWerx team, through greenfield and existing franchise 
businesses. Contact Franchise Development, Dean Atkins on   
0421 003 552, email joinourteam@poolwerx.com or visit our site 
www.poolwerx.com
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Poolwrex Snapshot.indd   35 4/10/11   1:50 PM

60



Our award winning franchisees, Patrick Carmody – runner up 
2011 Queensland Franchisee of the Year (two or more employ-
ees) and Tim and Cassie Lewis – 2010 South Australian Franchi-
see of the Year, (two or more employees) are congratulated on 
their outstanding success.

In fact all SafetyQuip franchisees are to be congratulated. 
They’ve grown their sales on average by 188% over the past four 
years and have exceeded their previous monthly group sales 
records in four out of six months since March 2011. Fantastic  
results considering they were achieved during difficult  
financial times.

For the last two years SafetyQuip has been ranked by BRW as 
one of the fastest growing franchises in Australia. That’s not sur-
prising when SafetyQuip franchisee average annual sales ex-
ceed one million dollars – over double the national franchising 
average as determined in a recent franchising survey.

Choosing a franchise system that suits you best is not an easy 
task. We asked Patrick, Tim and Cassie what convinced them 
to invest in a SafetyQuip franchise.

Both Patrick and Tim wanted to take control of their professional 
lives and career paths. Each was looking for a business of status 
that he could be proud of and one that offered the potential for 
substantial growth and multimillion dollar turnover. 

Safetyquip Australia Pty Ltd

Better to be safe than sorry

At the same time they also wanted the security of a very broad 
customer base and a wide range of major brand offerings. Pat-
rick with his background in industrial distribution wasn’t par-
ticularly interested in a retail franchise; while Tim and Cassie 
– a young couple – wanted a flexible business where weekends 
could be spent with family.

SafetyQuip met all of their criteria. They were also attracted by 
SafetyQuip’s business-to-business model, unique business man-
agement system, unrivalled training, marketing and support, 
and large territories that offered strong income potential and 
capital gain. They also liked the fact that workplace safety is 
a growth industry not limited by discretionary spending. Both 
Tim and Patrick agreed that SafetyQuip’s system – proven dur-
ing nearly 20 years in the business without a single franchise 
failure – gave them confidence that SafetyQuip was the right 
choice for them.

SafetyQuip is certainly not the kind of franchise where you ‘buy 
yourself a job’. It’s a business for people with high ambitions, de-
termination and drive, and – coupled with the appropriate skill 
sets – it’s a wise investment for the future. 

If you’d like to learn more about becoming a SafetyQuip  
franchisee visit www.safetyquip.com.au  
or phone Gary on 0414 797 411.
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PoolWerx, founded in Brisbane in 1992, is Australasia’s largest 
franchised pool and spa network. Whilst the group began 
as a mobile-only business, they now operate more than 220 
active franchise territories, serviced by over 350 vans and 65 
established retail outlets. PoolWerx Founder and CEO John 
O’Brien said the company’s continued success since the GFC 
is a testament to the hard work and dedication of the entire 
PoolWerx team.

“We have some incredible Franchise Partners in the PoolWerx 
business and a team of highly skilled and dedicated specialists  
in our National Support Office,” he said. 

“These people are the reason why we have achieved such great 
results this year.”

Recognition from the Australian Franchise Council reinforces 
the widespread acknowledgement  the company has received 
this year including making the  BRW Fast Franchises list for the 
8th year in a row, as well as being included in the Australian Fi-
nancial Review Smart Investor list for the third consecutive year

Mr O’Brien said the franchise planned to double its retail store 
offering, in the next three years and has invested heavily in the 
business to achieve this.

“With a dedicated focus on sustainable store growth and new 
marketing area development our medium term plan is working 
towards a $300 million turnover.”

PoolWerx

2011 going swimmingly for PoolWerx

Mr O’Brien said the company had undergone significant  
re-structuring to create a strong platform to support this antici-
pated growth.

“At a corporate level we have again invested ahead of the 
curve in extra support teams and specialists, and a completely 
new IT system, to ensure we have the infrastructure and ex-
pertise in place to handle the expansion. In addition to these 
changes PoolWerx has recently launched its online store, after 
more than 12 months of research and development.

“Pool owners nationwide can now select from the PoolWerx 
range of products including pumps, automatic cleaners, chlori-
nators, pool covers, filters, heating solutions, chemicals and pool 
toys simply by visiting www.poolwerx.com.au. 

“Through our E-store we can give pool owners easy access to the 
range of PoolWerx products along with delivery and installation 
options where necessary.” 

“We are the first e-store offering pool chemicals online and all of 
our Franchise Partners are fully qualified to deliver and admin-
ister these chemicals.” 

There are still opportunities for the right individuals to join the 
PoolWerx team, through greenfield and existing franchise 
businesses. Contact Franchise Development, Dean Atkins on   
0421 003 552, email joinourteam@poolwerx.com or visit our site 
www.poolwerx.com
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Lollypotz is Australia’s largest chocolate bouquet supplier, with 
42 franchised outlets across Australia and three in New Zealand.

Lollypotz began in Canberra. It started as part of Hamperesque, 
a separate award winning business, and then it got a life of 
its own. Therefore in 2009 it was decided to “rebrand” Ham-
peresque and split the business in two to establish a Franchise 
model of the Chocolate Bouquet portion of the business. The 
business was named Lollypotz.

Lollypotz, is now the largest online gift company spanning 
across Australia with 42 Franchises in Australia and three in 
New Zealand. Lollypotz was created to provide gift services on 
a daily basis across Australia and New Zealand based on the 
model of Interflora where products can be purchased in one 
State and delivered the same day in another. 

Lollypotz is also an Award winning business and proudly 
boasts that Rosemary Harmata, the owner of Sydney CBD and 
Chatswood Franchisee is the 2011 Winner of the NSW/ACT 
Franchisee of the Year (Less than two Staff). In addition, Louise 
Curtis the founder and CEO of Lollypotz has been awarded, 
two years running (2010 and 2011), the NSW/ACT Franchise 
Woman of the Year. This is great recognition for a great busi-
ness and great systems.

Lollypotz

Join this award winning franchise!

Lollypotz is the only internet gift based business that can pro-
vide same day delivery around Australia through our national 
network. We have excellent quality, service and price are lead-
ers in innovation and design. Lollypotz website and intranet sys-
tems are state of the art and provide fantastic support to all our 
franchise owners.

Lollypotz is also unique as 95% of the franchise owners within 
the business are women and of those 95%, 90% of those have 
young children. Lollypotz provides a fantastic alternative for 
working mothers to run their own business from home.

A major component of the business are the Lollypotz “pop up” 
retail stores, at peak times during the year, for example Christ-
mas, Valentine’s Day, Mother’s Day and so on. These prove to 
be highly successful and highly profitable and provide excellent 
exposure to the business. Lollypotz offer both work from home 
and retail shop franchise options.

Lollypotz offers great support with staff based in Sydney, Mel-
bourne and Canberra. What more could you want in a busi-
ness? Great product, great systems and great support…..you 
will need to have a love of chocolate though! For more informa-
tion in relation to Lollypotz Franchising contact 1300 565 596 or  
franchise@lollypotz.com.au.
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F C A  M e M b e r s

Lollypotz is Australia’s largest chocolate bouquet supplier, with 
42 franchised outlets across Australia and three in New Zealand.

Lollypotz began in Canberra. It started as part of Hamperesque, 
a separate award winning business, and then it got a life of 
its own. Therefore in 2009 it was decided to “rebrand” Ham-
peresque and split the business in two to establish a Franchise 
model of the Chocolate Bouquet portion of the business. The 
business was named Lollypotz.

Lollypotz, is now the largest online gift company spanning 
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State and delivered the same day in another. 
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boasts that Rosemary Harmata, the owner of Sydney CBD and 
Chatswood Franchisee is the 2011 Winner of the NSW/ACT 
Franchisee of the Year (Less than two Staff). In addition, Louise 
Curtis the founder and CEO of Lollypotz has been awarded, 
two years running (2010 and 2011), the NSW/ACT Franchise 
Woman of the Year. This is great recognition for a great busi-
ness and great systems.

Lollypotz

Join this award winning franchise!

Lollypotz is the only internet gift based business that can pro-
vide same day delivery around Australia through our national 
network. We have excellent quality, service and price are lead-
ers in innovation and design. Lollypotz website and intranet sys-
tems are state of the art and provide fantastic support to all our 
franchise owners.

Lollypotz is also unique as 95% of the franchise owners within 
the business are women and of those 95%, 90% of those have 
young children. Lollypotz provides a fantastic alternative for 
working mothers to run their own business from home.

A major component of the business are the Lollypotz “pop up” 
retail stores, at peak times during the year, for example Christ-
mas, Valentine’s Day, Mother’s Day and so on. These prove to 
be highly successful and highly profitable and provide excellent 
exposure to the business. Lollypotz offer both work from home 
and retail shop franchise options.

Lollypotz offers great support with staff based in Sydney, Mel-
bourne and Canberra. What more could you want in a busi-
ness? Great product, great systems and great support…..you 
will need to have a love of chocolate though! For more informa-
tion in relation to Lollypotz Franchising contact 1300 565 596 or  
franchise@lollypotz.com.au.
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10X Canberra South
1800 ONHOLD
3D Paint Store (Holdings) Ltd
7-Eleven
AA Real Estate & Business Brokers
ABC Centres
ABS automotive service centres
Accolades and More Pty Ltd
Ace Body Corporate Management
ACG Global
ActionCOACH
Advanced National Services
AGL
Airport Con-x-ion
Ali Baba
Allens Arthur Robinson
AllSafe Energy Efficient Products
Alter it Franchising
Amazing Clean
Amber Group
AMC Commercial Cleaning
Andersens Floorcoverings
Angus & Robertson
Anytime Australia Pty Ltd
ANZ Mobile Lending
APCO Service Stations
Applied Business Technology Pty Ltd
Aromas Franchising
ATS Franchising Pty Ltd
Aussie Farmers Direct
Aussie Home Loans
Aussie Pooch Mobile
Aussie Skip Bags
Austrade
Australia Post
Australian Dial-A-Digger
Australian Franchising Systems
Australian Hot Water
Australian Independent Vendors
Australian Money Exchange
Australian Poker League
Australian Representation Services
Automotive Brands
Aventus Legal
Babo Group
Back in Motion Physiotherapy
Baker & McKenzie
Bakers Delight
Balance Advertising and Internet
Banjo’s
Bank of Queensland
Bankwest
Barbeques Galore
Bartercard Australia
Bathroom Warehouse
BathroomWerx
Battery World Australia
BCI Business Brokers
BCT Airport Transfers
BDC
BDO QLD
Beacon Lighting
Beaumont Tiles
Beds for Backs
BedShed
Begin Bright
Belgravia Formalwear
Bendigo Bank
Benjamin King Money Pty Ltd
Best Practice Franchising
Betta Electical
BFC Stores
Bidding Buzz
Bike Force Australia
Bloomtools
Boost Juice
Borrello Legal
Boss Building Maintenance Australia
Bouglangerie de France
BoxingFit
Brazilian Beauty
Brazilian Butterfly
Brian Tracy Australia / New Zealand
Bridgestone
Bright Eyes
Bristol Paint

Browns Lane Consulting
Bucking Bull
Burger Edge
Business Development Alliance
Business Essentials
Business Mechanic
Business Network International
Bywaters Timms Lawyers
Cafe2U
Cake.Biz
CBI Partners
Caltex
Cargroomers
Cariblue Pty Ltd
Carpet Court
Cartridge World
Cash Converters
Cavalier Homes
CGB Publishing
Charter Security
Chicken Treat
Chocolateria San Churro
Choice Hotels
Cibo Espresso
Citiwide
City Farmers Franchising
City Prosign Engineering
Civic Video
Clark Rubber
Clayton Utz
Club Financial Services
Coco Cubano
Coffee Guru
Coffee News Australia
Coleman & Greig
Commonwealth Bank of Australia
Concepts Unlimited
Concrete Taxi
Condon Associates
Contours Express
Coolabah Tree Cafe
Cooper Automotive
Cooper Grace Ward
Corver & Co.
Cosoff Cudmore Knox
Cost Less Plants
Cost Reduction Analysts
Country Chicken
Crackmasters Franchising Unit Trust
Crea Legal
Creative Home Decor
Crema Espresso
Croissant Express
Crowe Horwath Sydney Pty Limited
Crust Gourmet Pizza
Cullen Babington Hughes
Curwood
Dairy Farmers
Daisy Dry Cleaning
Dale Wood Business Sales Consultancy
Danlaid Franchising
Darlo Learning
Darriwill Farm
David Legal
David Reid Homes
DC Strategy
DCS Lawyers
Debt Rescue
Delaware North Companies Australia
Deloitte Growth Solution
Dia Oro Jewellery
DibbsBarker
Dixon Systems
DKM Group
DMAW Lawyers
DogTech International
Donaldson Walsh Lawyers
Don’t Fret Pet!
Donut Delirium
Downings Legal
Drummond Golf
Dunkin’ Brands
Dymocks
Eagle Boy’s
Earthborn
Eco Pest Control

Ecomist Australia
Edwards Marshall
EFM Health Clubs
Elite Maintenance Services
Ella Bache
Elliotts Partners
Endota Spa
Engel & Voelkers
Ensuites on Tow
Enviro Chasing Services
Espresso Essential
Espresso Mobile Cafe
Essential Beauty
Eureka Franchise PTY LTD
Eurolight
Event Photography.Com
Executive Property Maintenance
Expense Reduction Analysts
Extreme Driving .net
Face 2 Face Business Solutions
Fastway Couriers Australia
Fatzap
FC Business Solutions
Ferguson Cannon
Ferguson Plarre
Fernwood
Fibrecare
FiltaFry
Find the Business
Finest Alterations
Finn Franchise Brokers
First Charter Capital
First Class Accounts & Business Bookkeeping
Fisher & Paykel
Fisher Jenkin Workplace Safety
Fitness Matters Franchising Pty Ltd
Flannery’s
Flippin’ Fresh Seafood
Flower and Hart
Flowers by Fruit
Food On The Move
Foodco
Football Star Academy Pty Ltd
Ford and Doonan
Fordham Business Advisors Pty Ltd
Forty Winks
Fox Tucker Lawyers 
FPT Corporation Pty Ltd
Franchise Advisory Centre
Franchise Alliance
Franchise Link
Franchise New Zealand Magazine & 
Website
Franchise Relationships Institute
Franchise Selection
Franchise Systems Group
Franchising & Business Opportunities Expo
Franchising Solutions
Franck Provost
Fred Astaire Dance Studios
Freeze Agencies
French Commercial Lawyers
Frenchams
Frontline Recruitment
Funk Coffee & Food
Fuse
Fusion Partners
Gadens Lawyers Brisbane
Gadens Lawyers Melbourne
Gametraders
Gasweld
Gaze Burt Solicitors
Geeks on Call
Gelare
Gelatissimo
Geotech Information Services
Gizmo
Gloria Jean’s Coffees International Pty 
Limited
GNC Live Well
Go Baby Hire & Sales
Go Gecko
Godfreys
Goldsteins Bakery & Pie Shop
Good Year Autocare
Goop Guys

Got one (Franchising) Pty Ltd
Grace Removals Group
Granite Transformations Australia
Grant Thornton - Brisbane
Grease Lightning
Green Share Car
GreenBizCheck
Grey Army
Griffith University
Grill’d
Grinners Catering
Groove Train
Grout Pro Australia
Guava Bean Franchising
Gunderson Briggs Chartered Accountants
Gutter-Vac
Guzman Y Gomez
Haarsma Lawyers
Hairdressers on the Move
Hairhouse Warehouse
Hall & Wilcox Lawyers
Hannaford Seedmaster Services
Harry’s Cafe de Wheels
Harvey World Travel Franchises Pty Ltd
Head Marketing
Healthy Habits
Healthy Inspirations Franchising
Healthy Life
Hearing Life
Helen O’Grady Drama Academy
Hemming and Hart Lawyers
Herbert Geer
Hi Ho Clean and Garden
Hi Speed Internet Kiosks
Hill Mayoh
Hip Pocket Workwear Safety
Hire A Hubby
HK Corporate Pty Ltd
Holding Redlich
Home Entertainment Express
Home Ice Cream
Home Instead Senior Care
Home Timber & Hardware
Horseland Saddlery
Hosemasters International
Hotkey Internet Services
Hotondo
House
House
House Guru
Howards Storage World
HR Coach
HR Legal
HR Navigation
Hudsons Coffee
Hungry Jack’s
HWL Ebsworth Lawyers
HydroKleen Australia
Hyperactive Sport Australia Pty Ltd
I Can Read System
ICMI Speakers & Entertainers
ICON Law
Ignite PR and Marketing Pty Ltd
Improved Communication Skills
IN.CUBE8R Franchising
Independent Property Inspectors
Ink On The Run
Innovera Franchise Pty Ltd
Insite Data Solutions
Insurance Made Easy
Intelligent Accounts
Inxpress
Ivan Poole Lawyers
Jako The Painter
James’ Home Services
Jani-King
Japan City
Jaxquickfit Tyres
Jellis Craig
Jim’s Group
JJ Riba & Company
John Brown 
Johnno’s Camper Trailers
Just Cuts Franchising
Just Loos
K2 Recruitment and Consulting
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Keen To Clean Group Pty Ltd
Kelly Hazell Quill
Kemp Strang Lawyers
Kennedy & Co
Kieser Training
Kilpatrick Townsend & Stockton LLP
Kindy Dance Time
King of Knives
Kiss Cafe
Kleenit
Knauf
Knight Frank Australia
Kooler Ice
Krane Franchising Ltd
Kwik Kopy Australia
L & M Partners
La Porchetta
Labour Options Franchising Pty Ltd
Las Olas Fresh Mex Grill
Laser Plumbing Group
Latte Cartelle
Lawler Draper Dillon
Lawler Partners
Lawyers Real Estate
Leading Edge Group
Lease1
Leasewise Group
Ledgers Bookkeeping
Lenard’s
Life Strategies Institute
Lifestone Paving
Lifetime Distributors The Book People
Liston Landers
Little Cupcakes
Little Kickers NSW / ACT
Local Lenders
Lollipops Playlands International
Lollypotz
Lonely Pets Club
Looksmart Alterations
Macpherson & Kelley Solicitors
Mad Cow Entertainment
Mad Mex Franchising Pty Ltd
Mad Sports
Madgwicks
Madzoon
Maestro Hair
Magic Hand Car Wash
Malaysian Franchise Association
Mannings AV Services
MapData Science Pty Ltd
Marble Slab  Creamery Australia
Maries Pizza
Market Minds Pty Ltd
Marshalls & Dent Lawyers
Master Business Brokers PTY LTD
Mastercare Franchsing
Matchbox
Mc Grath Neutral Bay/ Mosman/
Northbridge
McCullough Robertson Lawyers
McDonald’s APMEA
McInnes Wilson Lawyers
McLean Delmo
McMahon Fearnley
MDP McDonald Partners Lawyers and 
Commercial Advisors
Meerkin & Apel Lawyers
Megasealed Bathrooms
Micronet Systems Australia
Midas
Middletons Lawyers
Mills Oakley Lawyers Melbourne
MINC Services
Mind Atlas
Mini Tankers
MiniQuip
Minter Ellison Lawyers
Minuteman Press
Miss Efficiency Bookkeeping
Mister Minit
Mobile Skips PTY LTD
Mortgage Choice
Mortgage Elimation Services
Movenpick of Switzerland
Mpower Franchising Pty Ltd
MPR Group
Mr Rental
Mrs. Fields and CookieMan
MSI Taylor PTY LTD 
Murfett Legal
Murray Pest Control

Muscle Beach
Muzz Buzz
My Botique
My Shout
MYP Corporation Pty Ltd
NAB
Nad’s Laser Clinic
Nandos
Nanotek
Napoleon Perdis
Narellan Pools
National Hospitality Systems
Natrad
New Life
New Zealand Natural
NightOwl Convenience
Noodle Box
Norton Rose
NoWet Waterless Car Clean
Office Brands
Office Choice
On Time Copy Centre
Open2View
Oporto
Optimum Assurance Group Pty Ltd
OrderMate
Oriental Tea House
Outback Jacks
Outside Concepts
Oven & BBQ Cleaning
Ovenu
Oz Crate Rentals
Oz Design Furniture
OZE Pharmacy
Ozspy
Pacific Retail Management
Pack & Send
Pacnet
Page Seager Lawyers
Pandora
Paramount Franchise Services
Parasol
Parker Enzed
Parmalat
Party Plus
Pasta Cup
PCM - Bi
Peak Marketing
Pedders
Perfect Timber Floors
Pet Mobile
Petstock
Photo Corporation of Australia
Pie Face Pty Ltd
Piper Alderman
Pirtek
Pizza Capers
Pizza La Cona
Planet Power Energy Pty Ltd
Platinum Electrical Contractors
Playball
Plus Fitness health Clubs
Pointon Partners
PoolWerx
Price Attack
PricewaterhouseCoopers Services
Pro-Pit Services Pty Ltd
Protect-A-Window
Provender Australia
Pure Health Clubs Franchsing
PureProtect
Quest Serviced Apartments
Quick Colourprint.com.au
Quick N Easy Wash Systems
Rams Home Loans
Ranger Outdoors
Real Estate Investar
Realscope
Recruitment Vision
Red Rock Noodle Bar
Red Rooster
RedCat
Redchip
Redclean
Reed Business Information
Regal Mattress Outlets
Regional Road Express PTY LTD
REOL International
Resi Mortgage
Restored Beauty Getaways
Resumes For Results
Robbins Watson

Robert James Lawyers
Rock The Wok
Roof Seal
Rose Partners
RSM Bird Cameron
RYCO 24.7
SafetyQuip (Australia) P/L
Sailtime Australia
Salsa’s Fresh Mex Grill
Salty Rooster
Sandpit Photos
Sarpino’s Pizzeria
Save Time Services
Save Tonnes
Scan Franchise Brokers
Schnitz
Scoot2You
Secret Recipe
Secrets Shhh
Sedamont
Senior Helpers Australia
Sergio’s Cake Shop
Shaver Shop
She Fitness
Sherpa Group
Shine Hand Car Wash - Caffe
Shingle Inn
Signwave
Silver Chef Ltd
Simply Helping
skids Australia
Slab Works
Sleepy’s the Mattress Specialist
Smart Saver
Smartline
Snap Fitness
Snap Printing
Snap-on Tools (Australia) Pty Ltd
Snooze Sleep Well
Snorepro Australia Pty Ltd
Snowgum
Soccer Time Kids
Solace
Solomon Bampton Business & Franchising 
Lawyers
Solplexity Pty Ltd ATF Derbyshire Family 
Trust
Sothertons Services (Brisbane) Pty Ltd
Southern Queensland Institute of TAFE
Souvlakihut
Spanline Australia
Specsavers
Spectrum Analysis
Sportsco
Sportzing Court Care
Spotless
Spudbar
Stacks of Snacks
Stain Busters Cleaning Systems
Starfish Consulting
Starshots Glamour Photography
Stax Franchising
Steamatic
Stephens Lawyers & Consultants
Stepz Fitness
Stewart Germann Law Office
STM Group
Storage King
Strathfield
Stratton Finance
Subway
Success Tax Professionals
Sumo Salad Franchising Pty Ltd
Sunbelt Network
Sunshine Coast Milk
Sunshine Kebabs
Super Geek
Super Shower Seal
Superfinish Express
Survival First Response
Swaap Attorneys
Swimart Pty Ltd
Tabatinga Family Fun Centre
Talbot & Olivier
Targett Training
Tasti- D-Lite
Tasty Trucks
Tatts Lotteries
Telco In A Box
Telechoice 
Testel Australia
The Athlete’s Foot

The Award Bookkeeping Company
The Barry Plant Group
The Big Paddle Company
The Cheesecake Shop
The Coffee Club
The Coffee Emporium
The Complete Garden
The Concrete Cutter
The Duster Dollies
The Fairies Franchise
The Franchise Shop
The LAM Agency
The Lucky Charm
The MBA Partnership PTY LTD 
The Mortgage Gallery
The Natural Way
The Real Learning Experience
The Realise Group
The Touch Up Guys
Theobroma Chocolate Lounge
Thexton Armstrong
Think Big Management Consultancy
Think Water Pty Ltd
ThomsonsLawyers
Tile Rescue
Timezone
Tint a Car
TIREWORLD
TMA Corporation 
Toni & Guy
Toohey Reid Chartered Accountants
Top Snap
Toscani’s Café Bar & Restaurant
Total Hose
Total Tools
Totalspan Australia
Towncars Network Australia
Trampoline
Transformers Fitness for Kids
Traxion Training
Traxx
Tri Nature
Trios
Triskills
TSG Franchise Management
TTGroup
Tyres & More
Ultra Tune
United Franchise Group
United Petroleum
UNSW
V.I.P. HOME SERVICES PTY LTD
Vaby’s Mediterranean Grill
Vimex
Vintage Photobooths
Vision Alliance
Vision Personal Training
Viva Photography
Walker Wayland
Weeding Women Franchising
Wendy’s Supa Sundaes
Westpac Banking Corp
Wet-seal
What Scratch?
Whirlwind Print
WHK Melbourne
Willis Australia
Wilson & Atkinson
Wine Florist
Wisearth
Wisewould Mahony Lawyers
WMS Chartered Accountants
Wok in a Box
Wollermann & Associates
Wood Rot Doctor
Workout World
Worldwide Online Printing
WOWCOW
Wray Organic
Xpresso Delight
Yahmo Direct
Yarra Valley Farms
Yum Restaurants
Zambrero
Zarraffa’s
ZEN Home Energy Systems
Zordan Legal
Zubias Pty Ltd
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You may not be aware that Caltex Australia operates one of the largest convenience retail networks across the
nation with both company and franchised stores operating predominantly under the ‘Caltex Star Mart’ brand. 

Earlier this year Caltex Star Mart dominated the prestigious awards at the annual Australasian Association 
of Convenience Stores (AACS) awards held in Sydney on 24 August 2011 winning :  

 
   

Retailer of the Year : Caltex Star Mart

Franchise Store of the Year : Caltex Star Mart Hamilton, NSW

Company Operated Store of the Year : Caltex Star Mart Kingsford, NSW

We congratulate Reinhard and Suzannah Bolsius and their team at Caltex Star Mart Hamilton and our 

company operated team at Caltex Star Mart Kingsford on their outstanding achievement in being judged 

the “best of the best” in Australian convenience retailing.

We also congratulate our franchisees Rajesh Patel and Kate Stone from Caltex Star Mart Caboolture Qld, and 

Mel and Sandra Owen from Caltex Star Mart Chelsea Heights Vic, who were nominated as finalists for this award.

Caltex Star Mart have now won Franchise Store of the Year for the past four years.

To find out more about our award winning Franchise, visit  www.caltex.com.au and click on
‘Franchising at Caltex’. 

   

INTERESTED IN JOINING AN AWARD
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